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The focus of this thesis is on businesses’ involvement in the electoral process of Kazakhstan.
The aim is to examine the role of the business sector in the electoral process and to identify
the pros, cons, and tactics of its involvement in the elections, which will positively impact the
democratization process of Kazakhstan and improve the management of stakeholders’
expectations regarding the electoral process.

Therefore, this thesis attempts to answer questions on the impact of the involvement of the
business sector on the electoral process, whether it should be involved in the electoral process,
as well as how the involvement of the business sector in the electoral process could be
improved. The thesis study was conducted using research methods such as content analysis,
literature review, case study, the PEST method, and survey. The theoretical background of the
study consisted of an analysis of the overall picture of elections in good governance, a deep
analysis of pros, cons of businesses’ involvement in the electoral process, and it sheds light
on the issues of business-state relations, tactics for businesses’ participation, and the impact
of businesses’ involvement in the electoral process. Within the framework of the empirical
analysis of the study, a survey was conducted among business representatives from
Kazakhstan to examine the current situation of the election process in Kazakhstan and the
involvement of business in this process.

In conclusion, the author suggests that the business sector should support its involvement in
the electoral process and agrees on its positive impact on business development as well as on
the economic conditions of the country. At the end of the thesis, practical recommendations to
further improvement businesses’ involvement are proposed.
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1 INTRODUCTION

To start with main principles of democracy include respect for human rights and funda-
mental freedoms as well as the principle of holding transparent and democratic elections.
According to Katz (1997) participation in political and public life plays a crucial role in pro-
moting democratic governance, the rule of law, social inclusion and economic develop-
ment as well as promoting human rights. Thus, one of the main goals of the state is to en-
sure participation of citizens in the election process in order to develop democracy and

empower the rights of citizens and other interested parties in the political system.

It is worth noting that electoral systems and processes are considered one of the main
characteristics of democracy and the fundamental difference between democratic and au-
thoritarian states is that in democratic states decisions are made directly (at referendums)
or indirectly (through alternative elections) and approved by citizens (Rosanvallon, 2018).
Therefore, electoral activity in the political culture of citizens is the most massive and legiti-

mate form of political activity.

Moreover, Kjaer (2023) states political values create the core of good governance and de-
rives in democratic political culture. Thus, political pluralism, transparent government and
fair election processes are crucial factor in strengthening good governance (Kjaer, 2023;
Rothstein, 2012). However, international community has aim to ensure human-centered
development and fundamental human rights through good governance since citizen or

man play the key role in building strong state ecosystem.

Election process is considered as democratic tool that ensures direct citizens’ participation
and one the fundamental constitutional right to take part in decision-making process.
Election process as a complex issue in Kazakhstan includes involvement of multiple
stakeholders such as central and regional state bodies, NGOs, political parties,
international organizations, citizens and business actor. The role of every stakeholder is
crucial in implementing transparent, democratic and fair elections that directly affects
further development of the state. Therefore, managing stakeholders’ expectations includes
provision with all necessary information on election cycle, enhancing legitimacy, increasing

participation rate and other related issues.



Moreover, according to the international experience businesses plays crucial role in the

election process and impacts political decisions, however in Kazakhstani context the pro-
cess of businesses involvement in the election cycle is understudied by scholars and this
thesis attempts to deeply analyze the role of business in the election process of Kazakh-

stan and how to improve their participation.

1.1 Background of the study

The main figure in the election process is citizen and according to the Article 3 of the Con-
stitution of the Republic of Kazakhstan (1995).

1. The people shall be the only source of governmental power.
2. The people shall exercise power directly through national referendum and free elec-

tions, as well as delegate the execution of their ability to state institutions.

Considering this human-centered politics could be assumed to be accountable when it
holds elections, especially when ensures free and fair election process. Following this, the
Constitution covers fundamental human rights enshrined by giving rights to voters to par-

ticipate in decision making process of the country.

Moreover, Clawson et.al. (1986) argue participation rights are also inextricably linked to
other rights such as the rights to peaceful assembly and association, freedom of opinion
and expression and the rights to education and information. However, election process is
complex issue that include different stakeholders and not only citizens, state bodies,
NGOs, international community that are the part of election process, there is also business
actors should be involved in election process (Clawson et. al.,1986). Therefore, managing
stakeholders’ expectations includes provision with all necessary information on election cy-

cle, enhancing legitimacy, increasing participation rate and other related issues.

If we come to the issue of interaction of business and government is widely discussed

among scholars since evolution of market economy shows us trends of highly connected
government-business relationships that directly affect national economy and legal frame-
work of state policies. According to Henderson (2005) business plays vital role in creating

workplaces, decreasing the role of state as donor for governmental programs as well as
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business are providers of social services and even could help to state apparatus to in-
crease welfare of citizens. As it was mentioned before, the election process is the basis of
creating democratic and prosperous state the role of business in election process is crucial
(Henderson, 2005).

It should be mentioned that Kazakhstan as post-Soviet country is considered to be more
state regulated and involvement of business in state policy or election process is new phe-
nomena that emerged in recent decade. Even though Kazakhstani government was mostly
authoritarian government and involvement of business in election process could increase
citizens’ trust to governmental decisions and expand hope for beneficial changes in politi-
cal system (Bilyalova, 2019). Therefore, there are several reasons for business to partici-
pate in election process such as presenting the will of citizens or business actors as well
as maximizing profit by lobbying own interests in legislative branch of the government
(Bromley & Meyer, 2017).

Moreover, business could diversify the political representation in parliament and increase
competition among political parties since the main goal in election process is to win and
get more places in legislative body. However, there are also drawbacks for business ac-
tors in involving in election process since business with high profit could have more oppor-
tunities to protect own interests rather than small business, thus the involvement of busi-
ness in election process is not constant and equal. Thus, government and business should
implement mechanism of interaction in election process that provide equal opportunities
for stakeholders and maximize the effectiveness of legislative branch as well as hold trans-
parent and fair elections. Here it should be mentioned that the process of business in-
volvement should be supported by state that creates diversity of choices for citizens during
election process and it requires collaborative work for common goal of the state rather

than reaching own goal of the political party or business actor.

1.2  Purpose of the study

The main purpose of the study is to evaluate participation of business in the election pro-
cess in case of Kazakhstan, examine its role and impact on the democratization process

and develop practical recommendations.

In order to reach the main purpose of the study, following objectives were identified:
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— to analyze theoretical aspects of involvement of business in the election process;

— to study international experience of involvement businesses in the election process;

— to analyze impact of businesses’ involvement in the election process on political de-
cisions;

— to examine current situation of business’ participation in the election process in Ka-
zakhstan including legal framework;

— to analyze motives and incentives of involvement business in election process;

— to develop proposals based on the abovementioned analysis;

1.3 Research problem and research question

Considering the fact that business is one of the main stakeholders of the election process,
there is still a need to clarify the impact of businesses’ involvement in the election process
of Kazakhstan in the context of effective governance and role in political and economic de-
velopment. There is a need to gain comprehensive reasons of business involvement in the
election cycle, identify pros and cons, tactics of their involvement as well as understand
whether business need to be involved or not. Moreover, this thesis attempts to shield the
light on complex issue of state-business relationships and answering to previous questions
will result in practical recommendations that attempts to improve business involvement in

the election process and contribute to the literature on this field.



RQ1
What impact of in-
volvement business
to the election pro-
cess?

RQ2
Why business
needs to be in-
volved to the elec-
tion process?

...........................................................

RQ3
How to improve
the involvement or

Task 1
analyze theoretical aspects of involvement of business
in the election process

............................................................

analyze impact of businesses’ involvement in the election
process on political decisions

Task 3
study international experience of involvement busi-
nesses in the election process

Task 4
analyze motives and incentives of involvement busi-
ness in election process

Task 5
examine current situation of business’ participation in
the election process in Kazakhstan including legal

12

Research tools
Literature review (analysis, summariza-
tion and critique), content analysis

Research tools
International case study

Research tools
PEST

Research tools
Survey among business representatives

their participation framework . Research tools
in the election pro- o Policy suggestions, methodological recom-
cess? i Task 6 mendations

i analyze current regulations and process of election cy- !
: cle of Kazakhstan i

...........................................................

Figure 1. The process of answering to the research questions.

1.4 Research methods

Since the study of the interaction of business and government contains various perspec-
tives of public administration, both qualitative and quantitative research methods such as

content analysis, literature review, case study, PEST method and survey were applied.

The data collection techniques will consist of primary data that is survey results. Survey is
conducted amongst business representatives to analyze their attitudes towards election
process in Kazakhstan, used tactics and strategies to involve in this process as well as

recommendations).

The secondary data included:
— governmental documents and legal acts that regulate the election process in the var-
ious countries.
— scholarly journals, articles and academic books that were adapted from online data-
bases and libraries.
— reports on non-governmental organizations that examined business in the election

process.



— media sources that also presented business in the election process.

Moreover, in using secondary data, the researcher firstly analyzed the sources and used

only reliable and relevant sources to the research topic.

In order to study international experience, the case study method was applied, and it is
widely used in public administration studies since concentrates on current events, also it is

applicable to study unique events in public administration (Van Thiel, 2014).

Moreover, PEST analysis could be useful to formulate strategic approach and explore ex-
ternal factors of good governance concept in studied three areas since it contains analysis
of Political (P), Economic (E), Social (S) and Technological (T) factors that influence to the
object of the study (Ho, 2014).

1.5 Structure of the study

Chapter 1 is an introduction and covers background of the study and gives general over-
view on significance of study involvement of business in the election process, identifies re-
search problem and questions as well as objectives in answering them. In order to reach

the abovementioned purposes and answer research questions this thesis has 5 chapters.

Chapter 2 firstly covers a theoretical approach to businesses’ political participation that co-
vers tactics, pros, cons as well as international practice of involving business will be stud-
ied based on literature review of scholarly articles, books, publication also official country
reports of international organizations. Moreover, Chapter 2 aims to draw up theoretical
background of the impact of businesses’ involvement in the election process and contrib-

utes to the basis of further recommendations.

Following this, Chapter 3 is focused on describing applied research methods to study busi-
ness involvement in the election process of Kazakhstan, data collection techniques, analy-
sis of respondents of survey among business representatives, PEST analysis. In addition,

Chapter 3 presents reliability and validity of the thesis.

13
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Further, based on the results of qualitative and quantitative analysis, Chapter 4 covers em-
pirical analysis of current situation of election process in Kazakhstan, legal basis of the
election process, analysis of recently held election and the role of business in the election
process of Kazakhstan. In addition, Chapter 4 aims to explore the issue political parties’

funding and its possible impact on the election results.

Finally, Chapter 5 concludes the findings of the previous chapters and summarizes main
results of the theoretical and empirical analysis in order to develop policy suggestions to
improve the involvement of business in the election process and proposes recommenda-
tions for enhancing involving business in election process of Kazakhstan. Chapter 5 also

provides author’s suggestions for further studies in this field.
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2 THEORETICAL BACKGROUND — BUSINESSES’ POLITICAL PARTICIPA-
TION: PROS, CONS AND TACTICS

The Chapter 2 of the thesis will be focused on the theoretical background of the businesses’
political participation in the decision-making processes that is widely discussed and could be

considered as controversial topic among scholars.

First of all, Chapter 2 aims to answer questions on what is the role of elections in good gov-
ernance? What are main relationships between business and state? The next aim of this part
of the thesis is to examine literature on the advantages and disadvantages of businesses in-
volvement in the election process that will help to answer research question on whether busi-

ness needs to be involved in the election process.

Moreover, theoretical background of businesses’ used tactics in the election cycle as well as
international experience on business participation in the election process will be examined in
order to answer questions on businesses impact on decision-making process as well as to

draw up recommendations on improving their involvement.

2.1 Therole of elections in good governance

The concepts of governance and good governance were widely studied by scholars and
Rothstein (2012) highlighted its importance in enhancing rule of law, democracy as well as
fair election processes. In order to investigate and analyze the role of business in political
participation it is needed to give definition of good governance, then pros, cons and tactics

of business’s political participation will be discussed further in this section.

To start with, United Nations Development Program (UNDP) was one of the first organiza-
tions who started to promote good governance worldwide according to its definition “good
governance is decision making process and the process by which decisions are imple-
mented and ensures that corruption does not occur, voices of minority and vulnerable
members of society are accounted for, and that decision making is responsive to current
and future needs of society” (Qudrat-I Elahi, 2009).



Moreover, political values create the core of good governance and derives in democratic
political culture. Thus, political pluralism, transparent government and fair election pro-

cesses are crucial factor in strengthening good governance (Kjaer, 2023; Rothstein, 2012).

Following this, according to Rothstein (2012) good governance covers various aspects of
political system, however, this thesis will consider only business as a part of good govern-
ance. As it was said good governance term also considers issues of cooperation and con-
nections between government and non-governmental bodies such as NGOs or business
actors since they contribute to the delivery of the public services through provision of
maintenance, construction, advocacy, emergency help and so on. Consequently, in ensur-
ing delivery of public goods to citizens and in increasing economy as well as effective state
apparatus it is relevant also to consider the role of business in good governance that is

central figure to analyze in this thesis.

In addition, good governance also implies to the phenomena of establishing networks of
NGOs and other actors in contributing to the policy making processes, thus governance

not only the way how states implement public policy, but how they maintain relationships
with non-governmental bodies in ensuring economic and democratic development in the
country (Smith, 2007).

However, there are 8 principles of democratic government such as freedom of expression,
forming organizations, right to vote, free elections, holding political campaigns, diversity of
information sources and public policy based on the need of citizens (Trebilcock & Chital-
kar, 2009). Thus, in the same work author mention that election process could be consid-
ered as main goal in democratization process of the country and it should include diverse
stakeholders in ensuring transparent elections (op. cit.). During election process the true
interests of citizens as well as interested groups could be observed, thus citizens vote for
the party that more deeply express citizens’ needs and trust in further implementation of
announced objectives. As a result, according to Schedler (2002) holding elections is one of
the most important principles of democracy and openness of government that give oppor-

tunities to express opinions of citizens could be assessed through fair and free elections.

The next issue is the development of political pluralism during election process, it means
that group of people could form political party to express opinions and protect own inter-
ests (Norris, 2003). Therefore, political pluralism helps to promote democracy, protect

16



rights of vulnerable groups of citizens as well as enhancing political participation through
providing fundamental right of freedom of associations.

2.2 Interaction of business and government

Before proceeding to the study of the issues of involvement of between business in elec-
tion processes, it is necessary to reveal the main conceptual aspects of the research topic
and determine the essence of the category "interaction between the state and business".
Despite the fact that in recent years the government, business and scientists have made
significant progress towards a common understanding of the term "interaction between the
state and business", as before, there are many different points of view on its essence and
content. Moreover, there is often no distinction between these concepits.

Poulantzas (2000) in his work mentions that Government has various functions such as
investment source, catalyst for economic processes, provision of social services, planning
and forecasting, stimulation of scientific and technological progress, creation of an innova-
tion system, creation of a stable credit and financial system. Thus, government acts as the
guarantee of economic and social rights of the population, environmental protection, elimi-
nation of regional disproportions, differentiation of tax rates, etc. are the prerogatives of the

state.

Within the framework of this study, state power will be considered as the ability of state au-
thorities to regulate and coordinate in order to determine strategic guidelines in social and

economic development, creation of basic conditions for business, increasing the economy

as well as development and implementation projects at national level and scale (Osborne,

1993).

Whereas considering literature sources, business could be understood as the process of
"... self-renewal and self-organization of individuals and enterprises, carried out in interac-
tion with the micro- and macro-environment of their functioning." (Rutland, 2018). This defi-
nition shifts the focus from profit maximization to maximizing the businessman’s opportuni-

ties

17
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"... to satisfy the complex of his socio-economic needs within the framework of an
unbalanced dynamic balance of conflicting socio-economic interests of the partic-
ipants in this process - individuals, organizations and society as a whole.” (op. cit.).

Moreover, according to Frazier & Howell (1983) business is main driver of the national
economy, the main donor of the state budget; leader of scientific and technological pro-
gress, a large employer that significantly affects both the level of employment and the level
of wages and the system of social and labor relations; an important factor in shaping the

country's image in international community.

According to Needle & Burns (2010) functions of business could be considered as follow-

ing:

— networking and operations between business and other actors in the economic sys-
tem, for instance, consumers;

— exchange between different businesses and management of this process;

— develop new technological tools and processes, consumer products;

— government relations that consider interactions with state bodies or managing rela-

tions with media.

In addition to certain functions, modern researchers distinguish innovative, modernizing,

developing and social functions of business (Needle & Burns, 2010).

Therefore, under the “business” sector, we will understand entrepreneurial organizations of
any form of ownership and amount of capital that are actively operating within the

corresponding administrative-territorial unit.

Considering this business and government interactions are intertwined with economy and
possess mechanism for interaction of legislative and executive authorities with the
business community. This interaction finds its real embodiment in the unity of the diversity
of various forms and directions: the creation of the infrastructure of the economic system
directly, the provision of favorable conditions for the effective functioning of the economy;
formation and implementation of industrial policy; placement of state and municipal orders;
institutionalization of lobbying activities of business structures; institutional design of the

corporate sector, etc.
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Moreover, business and government interactions could also reflect the interests of society
in order to regulate market relations, thus the state cannot do without business, just as
business cannot exist without the state. The choice of ways and mechanisms to achieve
effective interaction between business and government in is becoming in ensuring democ-
racy and development of national economy. Thus, interaction between business and the
state should be developed in optimal forms for political democracy and a market economy
(Maxfield & Schneider, 1997). This means that the system of representation of business
interests in public authorities must be flexible and have the ability to express not only
aggregated, but also individualized interests. A legitimate place in it should be given to
both big business and small business associations, the sector of microstructures and

independent intermediaries.

No doubts that there could the problem in the relationship between business and
government, however, there is no consensus on the proper principles of relations between
these actors of social life. The spread ranges from views on the state as an institution
hostile to business, exercising its strict control and regulation, to ideas about the purely
benevolent attitude of the authorities towards entrepreneurship, protecting it from
manifestations of foreign competition, about its technical and market support, cheap loans,

etc.

Maxfield and Schneider (1997) argue that there could be opinions that the state that
creates the conditions for the development of the economy and private entrepreneurship,
also sets the parameters to the influence of entrepreneurs on social life. Thus, it seems

absolutely natural and logical for business to participate in the formation of state policy.

To start with, Smith (2007) says that the state creates regulatory norms to carry out eco-
nomic activities and conditions for free markets. In addition, individuals and corporations
have not only agreements to carry out work, but also there are state laws and rules that

actually make it possible to implement these agreements between economic agents, and

state bodies give them legal authority and guarantee the execution of concluded contracts.

Moreover, according to Smith (2007), the state could use various tools such as reducing or
raising taxes, tightening or weakening environmental legislation, rules for granting loans,
increasing or reducing social programs, etc. in order to create economic market model to

carry out business activities. Thus, these regulations and legal framework as well as state



20

tools could vary from country to country and vulnerable to changes according to existing
trends in the society and economic situation in the country.

Furthermore, as Smith (2007) and Fisman and Khanna (2004) mention the state could be
considered as the largest consumer and in many countries control at least a third of the
gross domestic product. Although most of their activities are related to the redistribution of
funds from taxpayers to recipients of state pensions, allowances, subsidies, etc., the role
of the customer-buyer remains no less important. Next issue is that the state provides
normal economic conditions for the work of entrepreneurs, maintaining an acceptable level
of inflation and unemployment. For example, in the post-war period, many Western
countries pursued what is known as Keynesian policies, alternating between periods of
increased spending and tax cuts to reduce unemployment, and phases of cutting social

programs and raising taxes to fight inflation.

Doner and Schneider (2000) argue that political participation of business is highly related
to economic and political situation in the country, even as a result of business participation
could be increase in economic growth and efficiency of political system. However, the for-
mation of certain models of interaction between business structures and public authorities
depends on the previous experience of the country's development, the existing political

culture and the established social, economic and political institutions.

It should be noted that the participation of business in politics can be direct and indirect.
Direct participation implies the arrival of a business representative in the executive and
legislative authorities when he holds a public position. Whereas indirect participation
ranges from financing the election campaign of a political party to lobbying the interests of
a firm through an official for a certain fee (Maclean et.al., 2006).

Interest in the problem of interaction between business structures and public authorities is
also associated with management tasks. Building an effective model of interaction be-
tween business structures and public authorities requires the formation of appropriate insti-
tutional foundations for such interaction as well as the development of mechanisms for

their implementation in practice.

Overall, participation of business in political activities of the country could follow uncertain-

ties since business could highly interfere the political processes, whereas on the one hand,



the state largely occupies business sector. Thus, business representatives not only lobby
their interests in the regional authorities, but also directly participate in politics. On the
other hand, regional authorities dominate in determining the rules of the game in the mar-
ket, therefore further sections will investigate the pros and cons of business participation

and determine some tactics of business.

2.3 Pros of businesses participation in the election process

To start with Zardkoohi (1985), the political participation of business has roots for a long
time ago, for instance in 1970s in the United States federal act ensured participation full
expansion of business activities in electoral process. The reason for this could be that par-
liament or elected officials in government they perform regulatory functions that directly af-
fect business sector; thus, business is highly interested in somehow affecting legal regula-

tions and influence to the electoral process.

Furthermore, there are studies that argue election process open boundaries to business to
establish interaction with politicians and further to have opportunity to influence political
decisions. Overall, election process could have positive economic effect to business and
enrich political capital these are main reasons to participate and donate to elections (Feng
et.al., 2015).

Zardkoohi (1985) considers that political party is central figure in election processes and
their based on their success the number of distributed seats in representative institutions,
thus many business actors are interested to establish close ties with them. The closer
these organizations were to each other in terms of their socio-economic and political-ideo-
logical characteristics, the stronger was their mutual attraction. Mainly ties between busi-
ness and parties are based on the form of financial support of parties and individual candi-

dates, allocating funds to hold election campaigns.

The direct participation of entrepreneurs in politics through election to parliamentary as-
semblies can be assessed as a strategy to ensure their interests. The main interest for the
owner, as mentioned above, is stable conditions for the implementation of property rights.
Entrepreneurs with a deputy mandate unlike other market participants, independently mini-
mize the risks that arise for business due to the fact that political status and the opportuni-

ties arising from it allow them to avoid “rules for everyone” (Clawson et.al., 1986).
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Entrepreneurs with a mandate are more successful in accumulating social capital and
maintaining sustainable relationships with politicians and officials. Participation in political
process can give opportunity to business to avoid violations and even if they are, violations
could be insignificant (Shiau, 2016).

Considering this we can draw up hypothesis that stronger business has higher degree of
political participation and main thing for business remains as ability to convert accumulated

economic resources into political influence.

Feng et.al. (2015) proposed hypothesis that political participation by an entrepreneur will
result in a preferential treatment of firms under his or her control. They argue that previous
studies suggested that political networks can improve firms’ access to capital and even
some banks provide some benefits for those who make large contributions election cam-
paigns. Thus, business actors that have high level of participation could have access in
long-term debt financing. Moreover, Szakonyi (2020) argues that some of potential ways
for the government to facilitate such preferential treatment could for example be through
government subsidies or lower taxes. It could be through industry subsidies or debt capital,
we thus conjecture that political participation may have a significant effect on firm perfor-
mance through more government subsidies, lower effective tax rates, and better access to

regulated industries.

According to Roth (1998) and Szakonyi (2020), in order to get further advantages of partic-
ipation in election process, business actors could make political investments in various

ways, such as:

* lobbying for the appointment of certain persons to senior positions in executive power
structures, i.e., buying a place in the power hierarchy;

» victory for one's candidate in all kinds of elections at the local, regional and higher lev-
els (or buying “passing” places on party lists);

* buying and financing the activities of political parties.

In other words, within the framework of the “investment” strategy of business and govern-
ment, not power (administrative) service is bought, but the obligations of a politician who
then elected (appointed to a position) will have to ensure the power aspects of the devel-

opment of a particular business (Roth, 1998; Szakonyi, 2020).
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Overall, Roth (1998) and Szakonyi (2020) argue that from the business side there are vari-
ous advantages of participation in election process and mostly they consider economic
and administrative benefits, then resulting in suitable policies and legal framework. How-
ever, government officials seem to also benefit from this situation since they get victory by
the help of business donations or help. Even though, this seems to be win-win situation for
both business and government, still there could arise issues of lobbying or illegal elections

since some parties could have more opportunities to win.

Duffy (2007) says that there are several ways for business to participate in the election
process. First of all, business can facilitate citizens’ participation by encouraging voters to
vote. For instance, business representatives could inform workers on ongoing elections,
registration process and where to go for voting as well as provision of special time for vot-

ing on election day.

The next way to participate is donations to political parties in holding campaigns through
political action committees or donation to candidates and some states establish limits on
voluntary funding of political parties.

Still many business companies use election as tool for lobbying their interests and influ-
ence policy decisions in order to develop own business and eliminate legal acts that could

have negative influence on their business (Duffy, 2007; Szakonyi, 2020).

It should be mentioned that business can act as advocate for certain problems in society
and support or oppose political decision and parties. However, in abovementioned pro-
cesses business should comply with finance laws and act according to legal framework of

election process.

2.4 Cons of businesses participation in the election process

This subsection will consider what are disadvantages for business to participate in election
process. For instance, in small regions business has to pay a considerable price to get
success in the market, thus successful lobbyists financially support the region, getting the
opportunity to influence the decision-making process. At the same time, they face corrup-
tion and unfair competition. Some Sinha and Wyatt (2019) argue that regional politicians

could invisibly control and establish ‘entry’ to the market and businesspeople are forced to
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finance government initiatives, from social to commercial, sometimes under pressure from

the authorities.

There are evidence of disadvantages for business in political processes such as taking
property of business or raiding that is a serious threat to the realization of property rights
(Sinha & Wyatt, 2019).

Moreover, Smith (2000) argues that business sector with political power has more rights to
get subsidies or other privileges aimed to help growing economy by stimulating business.
Indeed, businessmen with a parliamentary mandate in comparison with other market par-
ticipants occupy a privileged position and we can observe unfair conditions. The motives
were not obvious. A businessman seeks to receive a state order, because, unlike a private
construction site, he guarantees the reliability of investments and compliance with the con-

tract on the part of the customer.

The situation with property rights, especially for small and medium-sized businesses, is
such that economic agents are guided by the independent protection of their interests
through activities in the field of politics. According to the Szakonyi (2020) entrepreneurs
purposefully go into politics, despite the costs of time, effort and even money associated
with this. Since formal institutions (laws and legal norms, agreements, and contracts) are
not sufficient to ensure the stable development of business and the risks of economic ac-
tivity can sometimes be eliminated only by being close to the authorities. A paradoxical sit-
uation arises in which an effective way for the owner to avoid the risks posed by the state
and its representatives is the actual inclusion in the number of agents of the state. In other
words, being vulnerable in the face of a state that arbitrarily applies rules and is unable to
create an equal and safe business environment, entrepreneurs reinforce the situation of
inequality in the market: the dominant position is occupied by owners close to power (Sza-
konyi, 2020).

However, Smith (2000) also mentions that not only small medium business can have neg-
ative consequences from participation in election process, also influence of lobbying

movements can destabilize democratic processes and the necessary change in opportuni-
ties to work effectively, the government, in turn, is engaged in serving the interests of vari-

ous shadow elites.
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Moreover, Bernhagen (2007) states that participation of business in election process also
could have negative consequences such as negative impact on company branding in case
of supporting particular political party. Thus, in fact company loses customers that have

different political opinions and decrease on revenues or bad image in front of customers.

Next, Bernhagen (2007) points out that the election process business should follow all
rules, procedures of election process as well as stay in the limit of donation and possible

framework of lobbying law in order to avoid regulatory and legal risks.

As well as business could badly to influence to their image since sometimes could act as
lobbying own interests, thus it could negatively affect consumers’ perception and viewed

as unethical (Szakonyi, 2020).

In addition, to this businesses patrticipation in election process could also lead to some
misunderstandings if employee and head of the company have different political views on
some issues, thus employee could leave workplace or show lower results during worktime

and overall productivity of business could decrease.

Last but not the least, Cheeseman (2011) argues that business could suffer from loss of
economical and time resources during participation in election process that’s distracts from
main activities and even sometimes efforts of businesses could be unsuccessful after elec-

tion results.

Overall, businesses for themselves should weight out risks and possibilities of participation

in election process as well as balancing with main activities.

2.5 Tactics for businesses participation in the election process

This section will review tactics for business to participate in the election process. First of
all, business contribute own resources such as funding, human resources and time in or-

der to support political parties or topical issues on their interest.

The next fact is that business try to lobby directly or indirectly their own political concerns
on certain issues as regulatory or legal framework, thus influence political decisions that

could positively affect own business (Bernhagen, 2007).



Szakonyi (2020) says that one more tactic includes political advertisement that is using
media, printed sources or open platforms in order to support political figures that have sim-
ilar interest with business’s objectives. Here also we can include voter education and fund-

ing of media participants to shape public opinion on particular interested political issues.

However, according to Kraft and Kamieniecki (2007) mostly big businesses implement
huge activities in encouraging political participation of citizens since they have many em-
ployees who could be stimulated by participating in the elections and business could agi-

tate during worktime on their interested political decision and propose candidates to vote.

Overall, Duffy (2007) argues that the above-mentioned business tactics arise from the in-
centives such as protection of own interests that could benefit them, establishing commu-
nication and network with governmental authorities as well as social responsibility of busi-

ness and work on increasing own reputation among citizens.

Around the globe business actors are represent members of legislative bodies, for in-
stance, the most business actors are represented in the US legislative bodies, in the US
this number is approximately 20%, whereas similar picture could be observed lItaly, Ger-
many, the UK and Canada. Szakonyi (2020) argues that for business actors participating
in election process by giving own candidacy is the most effective may of influence in policy

making process.

According to Romeijn (2021) there are different reasons for business actors to participate
in election process and leave main activities in business sector that provide opportunities
to earn money. One of the main tactics of business to participate in election process is do-
nations to political parties to carry out political campaigns. The relationship between gov-
ernment and business in the issue of financing election campaigns could be both in legal
and shadow political and economic activities. At the same time, depending on the form of
interaction there is a strengthening or weakening of the role that business itself plays in fi-
nancing election campaigns (op. cit.). The availability of financial resources has a signifi-
cant impact on the results of the election campaign. Therefore, a significant role should be

assigned to the legislative regulation of the financing of election campaigns.
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Van Biezen (2003) says that across the globe funding of election campaigns could be pub-
lic, private or mixed and law establishes permission or prohibition on anonymous dona-
tions or funding from individuals, legal entities as well as donations from foreign organiza-
tions. At present, the increase in the costs of conducting election campaigns and lobbying
activities of economic entities increases the dependence of their results on the interests of
wealthy groups (op. cit.).

Moreover, business actors have opportunity to influence on political parties to promote
own power through donations during election campaigns. Among legitimate ways to fi-
nance election campaigns, it is needed to distinguish between two complementary sources
of subsidies: public and private funding. Their combination is practiced in most countries.
According to Geddis (2001), public funding from the federal budget is carried out in various
ways in different countries and is largely seen as a means of preventing corruption and
limiting the influence of private capital. Indirect public funding (for example, free airtime on
radio and television, rental of premises, media space, or tax breaks) often benefits only the
ruling party. To regulate private investment, the legislation of various countries provides for
a ban on funding from certain sources, limiting the amount of donations, prohibiting or lim-

iting spending, full or public disclosure of information (op. cit.).

Metear (2004) argues that during direct participation of business, one representative is
chosen and appointed in the board of directors of the company or already was head of the
business, thus in other words, it is called businessperson candidacy. All efforts of political
party are focused on winning of businessperson in election process. However, business
actors face challenges in choosing what strategy to use direct or indirect since in second
choice there is no guarantee that business will reach own goals after elections and they
can face some uncertainties. Lobbying could be done in different ways such as big busi-
ness hire employees to carry out government relations, use outsourcing and others could
form trade unions or another forms of business community that could represent their inter-

ests in legislative body of the country (op. cit.).

Overall, according to Hall (2014) lobbying implies a practice and a system for realizing the
interests of different groups of citizens through organized influence on the activities of
state authorities. It should be noted that lobbying mostly occurs as a result of the social dif-
ferentiation of society that has diversity of interests, also lobbying could happen on the ba-
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sis of political pluralism and access to power is expanding. For instance, state representa-
tives could not satisfy all needs of society and prioritize it, thus some groups of people
start to protect their interests that beneficial to them through lobbying (Hall, 2014; Van
Biezen, 2003).

According to You (2022), the strengthening of the role of lobbying leads to the transfor-
mation of democracy from civil representation to the representation of interests that hap-
pens through emergence of influential political agents that have an impact on the authori-
ties, often directly, without participating in elections. Lobbyism is not only one of the main
mechanisms for the development and adoption of state decisions, but also a significant op-
erating mechanism in the formation of a pluralistic democracy due to the influence on pub-

lic authorities.

The laws governing the financing of election campaigns of candidates and political parties
are aimed at achieving specific goals: providing candidates with equal opportunities to be
elected; transparency of funding and public access to relevant information by setting cam-

paign financial reporting requirements; limiting overall spending on political events.

2.6 International experience of involvement businesses in the election process

This section of the thesis will consider international experience of involvement business in
the election process and as a prominent example of democratic country with high variety
of interest groups in politics, the USA experience will be analyzed.

According to Klumpp et.al. (2016) in the USA business can donate money to the election
process through political action committees as well as directly to political candidates within
legal framework. Moreover, in the USA lobbying is widespread, in some cases businesses
could lobby own beneficial interests and to influence political decisions. It is important to
note that while businesses can participate in the election process, there are regulations
and reporting requirements that they must follow to ensure transparency and accountabil-
ity. These include requirements to disclose political contributions and lobbying activities,
and restrictions on contributions from foreign entities. Additionally, some businesses may
choose to refrain from engaging in political activities to avoid any potential negative conse-

guences on their brand or reputation (op. cit.).
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Among the normative sources, mention should be made of the US Constitution, which
guarantees freedom of speech. The First Amendment to the Constitution guarantees the
right of the people to petition state authorities, arguing for the existence of interest groups
and being the basis for further legal regulation of their activities. The legal basis for the
functioning of interest groups and their lobbying activities are the Federal Lobbying Act of
1946, the Lobbying Transparency Act of 1995, the American League of Lobbyists Code of
Ethics, amendments to the Federal Lobbying Transparency Act Lobbying Disclosure Tech-
nical Amendments Act 1998, Lobbying Transparency and Accountability Act 2006, Honest
Leadership and Open Government Act 2007 , Internal Revenue Code (IRC), Ensuring Re-
sponsible Spending of Recovery Act of 2009, Ensuring Responsible Spending of Recovery
Act Funds, Executive Lobbyist and Power Broker Rules the United States and both houses
of Congress (Fried et.al., 2011; Luneburg, 2009; Straus, 2010, 2015).

Legislative acts of some states supplement and clarify the rules for conducting lobbying
activities, but for the most part duplicate federal legislation. The federal law on election
campaigns, decisions of the Supreme Court, comments of the Federal Election Commis-
sion on the current legislation are the legal basis for financing the election process by in-

terest groups (Truman, 1951).

Garret (2009) states that each state has its own specific political structure and considering
the institution of lobbying and the influence of interest groups on the electoral process, one
can testify to the functioning of an effective pluralistic institution for the formation of political
decisions. The US experience shows that the legislative regulation of lobbying has
changed very significantly over the past decades towards stricter and even tougher regula-
tion, which should ensure maximum openness of lobbying and comply with democratic
procedures. Conducting the study was partly hampered by the fact that purely ethical as-
pects are inevitably affected, a lot depends on how the accents are placed: one can talk
about both legalized bribery of politicians and one of the channels of communication be-
tween civil society and state institutions. This is also indicated by the very high cost of the
election campaign, which nullifies the principle of equality of opportunity (Garret, 2009;
Luneburg, 2009).

Compared to other countries, Szakonyi (2020) argues that US interest groups play a par-
ticularly prominent role in political life. About 30% of Americans in one way or another, on



a partial or full basis, participate in the activities of various interest groups; in addition, join-
ing groups and solving community problems with their help is more characteristic of the
United States than other countries. Therefore, it is not surprising that political scientists
writing about interest groups focus on the United States as the most obvious example of a
political system in which interests are represented in this way. Many view interest groups
as the building blocks that make up American political life. There are differing views in
Western political science as to why groups are so important in American society and poli-
tics. It is also worth noting that the United States is a community of many different commu-
nities, representing different races, nationalities, religions, cultures and languages, so this
diversity is a constant reminder of the existence and functioning of groups involved in vari-
ous activities to protect and promote well-being. its members (Anzia, 2011; Szakonyi,
2020).

Anzia (2011) and Szakonyi (2020) say that campaign financing in the United States has
traditionally been one of the main methods of lobbying. Almost from the very beginning of
American statehood, interest groups have seen giving money in elections as an effective
way to ensure subsequent influence on politicians and ultimately get officials to make the
decisions they want. With the strengthening of the powers of the head of the executive
branch, more and more interest groups began to pay significant attention to the financing
of presidential elections. Historically, the leading role in this process has been played by
big business - the US monopoly capital. The trends that emerged in the American electoral
mechanism in the 21st century, namely the rapid increase in the cost of campaigns with a
high degree of dependence of the election result on monetary costs, forced candidates to
pay increasing attention to finding sources of funding and, accordingly, become more de-

pendent on interest groups that have the necessary funds (Anzia, 2011; Szakonyi, 2020).

Whereas Franz (2008) said that the search for funds during this period became especially
relevant for candidates applying for the presidency for the first time: superior campaign
spending allowed them to more or less successfully compete with a competitor already in
the White House. The rising costs of election campaigns, among other things, contributed
to the strengthening of the two-party system: representatives of third parties and independ-
ent candidates were unable to raise the necessary funds and make any serious competi-

tion to the candidates from the leading parties. At the same time, the two main US patrties,
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which did not have a sufficient financial base, could not help but become financially de-
pendent on interested groups. These trends, exacerbated by the almost complete non-in-
tervention of the state in this area, created the conditions for the active participation of in-

terest groups in election campaigns (Franz, 2008, 2013).

In discussing the election process in the USA, it should be noted about stakeholder’s the-
ory that includes interests of stakeholders such as community, citizens, politicians, various
organizations, companies and so on. This theory argues that organizations have a respon-
sibility to balance the competing demands of different stakeholders and create value for all
of them (Moriarty, 2014).

Thus, Friedman and Miles (2006) state that in examining the impact of business on the
election process stakeholder’s theory draws valuable framework for it since we could as-
sess impact by examining businesses engagement in political activities, parties, voters,
political participation and other connected issues. As it was mentioned before, business
can participate in the election process by lobbying or funding political parties, however, it
could have negative or positive impact on the society as a whole or on political decision as

well as undermine or increase trust in the state bodies (Friedman & Miles, 2006).

Moreover, it could be argued that in stakeholder theory every part of the process needs to
balance their contributions and follow ethics, transparency and accountability as well as
according to the legal framework without conflict of interests. Therefore, it is better for busi-
ness to shape public opinion in promoting welfare and development of the country rather
than just following own interests and goals since business is very powerful tool that could

easily shape citizens’ opinion.
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3 METHODOLOGICAL APPROACH OF THE THESIS

The main purpose of the study is to evaluate participation of business in the election pro-
cess in case of Kazakhstan and develop practical recommendations in improving involve-
ment of business in the election process. This could be reached by examining the impact
of involvement business to the election process and studying reasons of their participation.

Based on the literature review and content analysis that was done in previous Chapter, main
trends of theoretical background on businesses’ involvement. One of the main findings is that
businesses participate in the election process to protect own interests and provide comforta-
ble conditions for business development, however, they could experience obstacles such as
regulatory framework or reputational risks of participating in the election. Overall, elections
cycle is one of the principles of good governance as well as state-business relationships in-
cludes collaboration for reaching common goals. Thus, election process in highly connected
with stakeholders’ cooperation in ensuring legitimacy, transparency, creation of diverse politi-

cal culture with actors with different backgrounds.

Chapter 3 aims to explain used research methods in this thesis as well as gives overall un-
derstanding of data collection techniques, analysis of background information on survey re-
spondents and provides reliability of the study.

3.1 Research methods

Considering research questions of the thesis both quantitative and qualitative research
techniques were applied. First of all, the quantitive approach allows studying statistical
data to make conclusions, and in this case a survey was conducted among business rep-

resentatives.

Thus, in order to gain a comprehensive understanding of research question mixed method
approach was implemented. Since the study of interaction of business and government
contains various perspectives of public administration research methods such as content
analysis, literature review, case study. PEST method and survey was applied. Both con-
tent analysis and literature review on existing scholarly works on the participation of busi-

ness in the election process as well as their impact on political decisions.
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The research approach used in the thesis is descriptive since its purpose to identify the
outcomes of involving business in the electoral process and how to increase it based on

the collected survey data.

In order to study international experience, the case study method was applied, and it is
widely used in public administration studies since concentrates on current events, also it is

applicable to study unique events in public administration (Van Thiel, 2014).

Moreover, PEST analysis could be useful to formulate strategic approach and explore ex-
ternal factors of good governance concept in studied three areas since it contains analysis
of Political (P), Economic (E), Social (S) and Technological (T) factors that influence to the
object of the study (Ho, 2014).

3.2 Data collection

First of all, data collection techniques will consist of primary data that is survey among

businesses.

According to Fowler (2013), the implementation of a survey could be done in several

steps, such as:

1. Defining the research questions that the survey aims to answer. What are the im-
pacts of the involvement of business in the election process? What is the level of
trust of business in the election process? What are barriers that limit the involvement

of business in the election process?

2. The target population as business was identified. The main selection criterion is em-

ployment in business structures and entrepreneurs.

3. In this study, a simple random sampling of respondents among business representa-
tives was conducted. In addition, the sampling was carried out according to the ran-
dom (spontaneous) method by choosing the “first comer” in the topic under study.
The sample must be representative, i.e., reflect the main characteristics of the gen-

eral population.
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. A survey guestionnaire was developed according to the results of done literature re-
view and topical issues regarding business in the election process as well as varia-

bles that impact this process were identified and based on its questionnaire was de-
veloped. The questions in the questionnaire are classified according to the following

criteria:

. Content - questions about the facts of consciousness and behavior of the respond-

ent's personality;

Form - open (without pre-formulated answers), semi-closed (along with the proposed

answers, free answers are provided), closed (with pre-formulated answers);

Functions - basic (aimed at collecting information on the topic), non-core (filter ques-
tions to identify the addressee of the main question and control questions to check
the sincerity of the respondent)

. The draft of the survey was tested among students of master’s degree and profes-

sionals in the field of public policy.

. The data was collected through Google forms platform for the convenience of re-
spondents and data interpretation. The questionnaire contains questions with the
correct formulation, which are formulated clearly, unambiguously, accessible, in ac-

cordance with the solution of the research objectives.

10. A qualitative analysis of data was carried out in order to identify the main trends that

answer to developed questions and describe business participation in the election

process.

11.Further, the data was interpreted and presented in the thesis in order to draw up rec-

ommendations.

12.1n ensuring the reliability and validity of survey results, the researcher conducted

survey according to academic and ethical standards without direct contact or influ-

ence on the respondents.
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Moreover, in writing this thesis, included analysis of secondary data that is already existing
materials in electronic databases and libraries. Secondary data analysis gives opportunity
to look through the election process from historical and comparative perspective to the re-

searched area.

Secondary data included:
— governmental documents and legal acts that regulate the election process in the var-
ious countries.
— scholarly journals, articles and academic books that were adapted from online data-
bases and libraries.
— reports on non-governmental organizations that examined business in the election
process.

— media sources that also presented business in the election process.

Moreover, in using secondary data, the researcher firstly analyzed the sources and used

only reliable and relevant sources to the research topic.

3.3 Data analysis

In this section, data analysis of background of survey respondents will be presented. To
start with survey was conducted to identify businesses engagement in the election process
as well as their awareness on election, donations, methods, tactics, techniques and expe-

rience in participating elections.

155 business representatives of big, medium-sized, and small companies took part in the
survey from all the regions of Kazakhstan. The age of participants is shown in picture be-

low.
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@ 18-35 xac /ner! years old
® - 3545 sac/ner/ years oid
© - 45-55 wac/nev/ years oid

® - 55 xacram ackaw/crapwe 55/over 55
years old

Picture 1. Age of respondents.

According to Picture 1, we can see that most of respondents are aged between 35-45 that
is 43.2% (67), whereas second category is 18-35 years old — 39.4% or 61 respondents.
Also, a minority of the respondents represent business aged 44-55 years old and over 55
years old, 12.3% (19) and 5.2% (8) respectively.

The next issue to discuss is the period of the activity of the company that could affect to

their participation in the election process (Picture 2).

@ 3 xwuva pediv/ ao 3 net/ up to 3 years
old

® 5 xunra peiin/no 5 ner/ up to 5 years
old

@ 10 xwinFa genin / go 10 net/ up to 10
years old

@ 10 xuinpas acram /Bonee 10 ner/ more
than 10 years

Picture 2. Period of functioning of respondents’ companies

According to Picture 2, most companies could be characterized as small enterprises that
has functioning less than 3 years that is 43.9% (68), also 38 companies (24.5%) have ac-
tivities less than 5 years. Moreover, only 29 business structures or 18.7% of companies
could be characterized as big companies with more than 10 years of experience and 20
companies has experience between 5-10 years.
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Moreover, monthly turnover of business representatives also varies across respondents

that is seen in Picture 3 below.

® 1w Tenrere QoMM (00 1M, Tonre/
up o 1 million tenge;

® 3w, Tewrere podn 20 3 mrw. Tewe/
up %0 3 million tenge;
5 M, Tolrero el 20 5 M. Tewel

up 10 5 million tenge;
® 10 mnw. Terrere godin a0 10 M
TeHre! up to 10 milion lenge

© 10 MNH. TOHTBAEN XBHO OQAN XOrPN |
or 10 M, Tewre w Goneal from 10 mil

Picture 3. Monthly turnover of businesses

According to the data presented on the Picture 3, we can observe that most of businesses
(56.8%) has turnover 5 million tenge (about 10,5 thousand Euros) or less (at least 2,100
Euros). It should be mentioned that only 11% of respondents has monthly turnover less
than 21,141 Euros and 14.2% of businesses have monthly turnover at the level of 20,000

Euros.

That is our respondents represent average entrepreneur that has medium business and
from various types of industries such as consulting, hospitality, groceries, real estate, tour-
ism, cleaning, project management, engineering, construction, provision of various ser-
vices to people. Further empirical analysis of survey results will be presented in Chapter 4.
Moreover, data collection techniques include analysis of legal acts in the field of elections
in Kazakhstan that considers process, regulations of involvement stakeholders in the elec-
tion process, examination of previous elections in Kazakhstan. In addition, data collection
was done on election funding in Kazakhstan, also information on current representation of

business in the legislative body was done.

3.4 Reliability of the study and limitations

Validity and reliability are important concepts in the research study, where reliability refers to
the stability of results that could be obtained in different circumstances. For instance, Brink
(1991) states that results of this study could be interpreted again in another similar studies,
thus reliability of the study mainly connected to correctly chosen research methods and de-

fined variables.
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However, according to Surucu and Maslakci (2020) the validity describes suitability of the ap-
plication of methods and research results in specific conditions. A more applied definition of
the concept of "validity” is a measure of the compliance of the methods and results of the

study with the tasks set (op. cit.).

Consequently, both reliability and validity are crucial issues to consider for researchers, here
the important step in writing research thesis is identification of research questions, objectives

and ensure implementation of ethical research methods under established research protocol.

This thesis was written in order to ensure high level of validity and reliability since correct
mechanisms of research writing was implemented. In order to reach purpose of the study re-
searcher used data triangulation that is multiple research methods and techniques to collect

data, thus both quantitative and qualitative analysis was done.

However, it should be mentioned that every research has its limitations and arise from factors
such as the sample size, the methodology used, the availability of data, or the resources

available to the researchers.

No doubts that this study also contained some limitation such as businesses participation in
the election process could be hidden from official statistics and were obstacles to identify its

impact in political decision.

Moreover, in this study one of the limitations was that previously in Kazakhstan business and
limited information from governmental agencies could be obtained. Thus, it is also signifi-

cance of the research that before Kazakhstani scholars did not study businesses participation
in the election process and this work could contribute to the academic community of Kazakh-

stan.
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4 EMPIRICAL ANALYSIS OF INVOLVEMENT OF BUSINESS IN THE ELEC-
TION PROCESS

Chapter 4 covers empirical analysis of involvement of business in the election process that
consist of examining election process in Kazakhstan, businesses’ involvement in the election
process of Kazakhstan in the context of latest elections of 2023. This chapter also contains
analysis of regulations of Kazakhstani legal acts including previous amendments and its pos-
sible impact on democratization process of Kazakhstan.

Furthermore, discussion of survey results conducted among 155 business representatives in
Kazakhstan was carried out in this chapter. In addition, Chapter 4 aims for conducting a
PEST analysis of the election process is to identify the key political, economic, social, and
technological factors that may affect the fairness, transparency, and effectiveness of the elec-
toral process of Kazakhstan.

Overall, results and discussion of empirical analysis of involvement of business in the elec-
tion process revealed some gaps to develop further recommendations that could improve

participation of business stakeholder in the election process.

4.1 Election process in Kazakhstan

Election process in Kazakhstan is regulated by the Constitutional Law “On Elections in the
Republic of Kazakhstan” (1995) that indicates procedures of conduction elections at all
levels such as elections of the President of the Republic of Kazakhstan, deputies of the
Senate and Mazhilis of the Parliament of the Republic of Kazakhstan, maslikhats, akims of
districts, cities of regional significance, cities of district significance, villages, towns, rural
districts and members of other local governments, as well as when recalling deputies of
the Mazhilis of the Parliament and maslikhats elected in single-member territorial constitu-
encies, and establishes guarantees that ensure the freedom of expression of the will of cit-

izens of the Republic.

Constitutional Law (1995) establishes both direct and indirect elections of deputies to the
parliament in Kazakhstan. The principle of direct suffrage is expressed in the fact that the
President, deputies of the Majilis and maslikhats, members of local self-government bod-
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ies of the Republic of Kazakhstan are directly elected by citizens. Indirect suffrage is ex-
plained as electors participate in the elections of deputies of the Senate, i.e., citizens of the
Republic of Kazakhstan who are deputies of maslikhats. Electors participate in the election
of deputies of the Senate on an equal basis and each of the electors has one vote in the
election of a deputy of the Senate. Passive suffrage in the election of deputies of the Sen-
ate at sessions of maslikhats is carried out with the restrictions established by the Consti-

tution of the Republic of Kazakhstan (Constitutional Law, 1995).

Moreover, according to the Constitutional Law (1995) Kazakhstani election system has the
principle of voluntary participation of citizens in elections, thus no one has the right to influ-
ence the voter in order to force him to participate or not to participate in elections. It should
be noted that freedom of expression during elections is also ensured by the fact that cam-

paigning on election day is not allowed.

However, in the State nation address on 16 March, 2022 the Head of State outlined 10 ar-
eas of political reforms that require legislative support at the level of the Constitution and
laws. Of these, 8 areas require appropriate amendments to the laws and some of them
that connected to the elections will be discussed further (State-of-the-Nation Address,

2022a).

The first is amendments to Constitutional Law "On the President of the Republic of Ka-
zakhstan" (1995), that reveals the following:
1. The introduction of restrictions for the President on membership in political parties
during the presidency;
Imposing restrictions on close relatives of the President to occupy positions;
3. Changing the powers to appoint deputies of the Senate of the Parliament, chairmen
of the Constitutional Court and the Supreme Judicial Council;
4. Exclusion of the powers of the President in relation to local executive bodies to can-
cel acts, to dismiss akims of all levels from office;
5. Bringing into line with the new provisions of the Constitution, in particular regarding
the term of office of the President, without the right to re-election (State-of-the-Na-
tion Address, 2022a).

The Constitutional Law (1995) also had amendments such as:
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1. Transfer of the quota of the Assembly of the People of Kazakhstan from the Mazhilis

to the Senate;

Introduction of a mixed electoral system;

3. Revision of the procedure for consideration and adoption of laws in the chambers of

Parliament (the possibility of overcoming the disapproval of the law by the Senate by

the Majilis; consideration of urgent and constitutional laws at joint meetings);

4. Termination of the powers of a deputy elected on a party list by decision of the gov-

erning body of a political party;

The next law on Constitutional law (1995) considers transition to a mixed electoral system,
as following: Mazhilis of the Parliament: according to party lists (70%) - 69 deputies, in sin-
gle-mandate constituencies (30%) - 29 deputies, Maslikhats of regions: according to party
lists (50%) - 15—-20 deputies, in single-mandate constituencies (50%) - 15-20 deputies;
Maslikhats of districts: only in single-mandate constituencies (100%) - 15—-20 deputies.

The boundaries of single-member constituencies are determined by the CEC and TEC.

This law also considered nomination and self-nomination of deputies that means self-nom-
ination justified by the need to provide citizens with the opportunity to run outside the party
field, whereas nomination by a political party is justified by the need to develop a party
structure even in a majoritarian system. Nomination by a public association (similar to the

nomination of the President).

In addition, to ensure democracy and transparency of work of deputy’s imperative man-
date (deputy recall) that regulates the reason is the loss of voters' confidence, as well as

the non-fulfillment of the election program (Constitutional Law, 1995).

Initiation cannot be applied until the end of the first year and in the last year of the deputy.
If the deputy's mandate is maintained, then the re-initiation of the recall cannot be earlier

than one year later.

Procedure for recalling a deputy consists of following steps. First, registration of the initia-
tor's application. Second, the collection of signatures of voters of the corresponding single-
mandate constituency is carried out by the initiator within a month (at least 10% of voters).

For example: if there are 1,126,854 voters in Almaty, then the initiator needs to collect sig-
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natures of 112,685 voters within a month, which is 10 percent. If there are 1,162,994 vot-
ers in the Turkestan region, then the initiator needs signatures of 116,299 voters within a

month.

Thirdly, if this number of signatures is collected, the relevant election commission decides

to hold a vote to revoke the mandate

1. The vote is recognized as valid if more than 1/3 of the voters in the constituency par-
ticipated;
2. When voting, to recall a deputy "FOR" more than 50% of the voters who participated in

the voting must vote).

For example: voting on the recall of a deputy (self-nominated) of the Mazhilis of the Parlia-
ment from the Almaty region, who received 60,000 votes, must be attended by at least
20,000 voters, of which more than 10,000 votes must be “FOR”.

When developing approaches to the imperative mandate, various alternative options were
considered, including the implementation of the withdrawal of the mandate through the in-

stitution of an online petition.

But taking into account the unresolved issues related to technical equipment, the safety of
personal data, ensuring the secrecy of voting, the readiness of election commissions, the
cheating of votes, multiple voting, voting by voters from other districts, the above approach
was chosen to ensure the legitimacy of voting when recalling the mandate of deputies.

In particular, in the Address, the Head of State gave instructions regarding the curtailment
of the powers of the President, reformatting the representative branch of power, improving
the electoral system, strengthening human rights institutions, and modernizing the elec-
toral process. If we talk about parliamentary election, here Kazakhstan has mixed, majori-
tarian-proportional electoral system, which means that such system is used in the elec-
tions of the main composition of the Mazhilis as well as in the elections of the President,
deputies of the Senate, maslikhats, local self-government bodies. When elections are held
under this system a candidate who receives more than 50% of the votes of the voters is

considered elected. If in the first round of voting there is no candidate who has received



the established percentage, then a second round of voting is held, in which two candi-
dates, for whom the greater number of voters participated. Thus, the candidate who re-
ceived more votes than the other candidate in the repeated voting is considered elected. In
the case of repeated voting when the only candidate is running, he is considered elected if
50% of the number of voters who took part in the voting voted for him (Constitutional Law,
2023a).

According to the Law the main body to ensure fair election process in Kazakhstan is Cen-
tral election commission (CEC) and its rights indicated in the law by more that 17 points.
Moreover, the amount of budgetary funds allocated to finance the activities of political par-
ties in Kazakhstan is determined in the law on the republican budget. The procedure for
financing political parties is determined by the CEC. The funds of political parties are
formed from entrance and membership fees, donations from citizens and non-governmen-
tal organizations of the Republic of Kazakhstan, income from entrepreneurial activities and
budgetary funds. It is not allowed to receive donations to a political party and its structural
subdivisions from foreign states, foreign legal entities and international organizations, for-
eigners and stateless persons, legal entities with foreign participation, state bodies and
state organizations, religious associations and charitable organizations, anonymous do-
nors as well as from citizens or non-governmental organizations of the Republic of Ka-
zakhstan receiving grants and other funds from international or foreign non-governmental

organizations (Constitutional Law; Decree of the President of RK, 1996).

Furthermore, the procedure for financing political parties of Kazakhstan is regulated mainly
on the basis of a by-law of the CEC such are the Rules for Financing Political Parties.
Budgetary funds are distributed among political parties in proportion to the votes received
and it could be used for the implementation of statutory goals with established restrictions.
Thus, political parties are not entitled to use these funds for election campaigning, includ-
ing paying for speeches in the media, holding public election events, issuing campaign
materials, candidates’ travel expenses, as well as for doing business, charity, they are not
entitled to distribute funds between party members. Thus, only parties represented in the
Mazhilis, are eligible for state funding, that was elected by a proportional electoral system

with a seven percent barrier (Central Election Commission, 2023a).



In Kazakhstan, there are two types of financing of expenses for organizing and holding

elections - from state and non-state sources. These funds include funding for campaign

costs for candidates. The amount of voluntary donation limits is presented in Table below.

Table 1. Voluntary donation limits (Central Election Commission, 2023b).
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Electoral fondies

Suggestions for voluntary dona-

- district

(MW — 127 Euro) Own funds Voluntary tions from

for 2022 donations individuals Legal entitles
Candidate for 15 min 1,8 min 12 074 euro 60 373 euro
President of the euro euro

Republic of Ka-

zakhstan

Candidate for dep- 24 149 60 373 3000 euro 6000 euro
uties of the Senate euro euro

of the Republic of

Kazakhstan

Political parties (elec- | 603 371 1,2 min 12 074 euro 60 373 euro
tions to the Mazhilis) | euro euro

self-nominated 24 149 60 373 3000 euro 6000 euro
candidate euro euro

(Mazhilis)

Political party (elec- 120 746 241 492 6000 euro 30 186 euro
tions to maslikhats) euro euro

Self-nominated 12 074 24 149 1207 euro 3000 euro
candidate  (mas- euro euro

likhat)

- regional

Self-nominated 6000 euro 12 000 603 euro 1811 euro
candidate  (mas- euro

likhat)




From table above it could be observed that Kazakhstani legislation also puts limits on do-
nations to the election and business is under legal entities graph and their regulated dona-
tion’s amount could be considered as low. Thus, it could be argued that business does not

interfere highly to the election process.

Financial transparency of all participants in election campaigns is ensured in several ways
such as the candidate and the political party submit to the election commission a report on
the total amount of money and the amount of voluntary donations received by the fund, its

sources, and campaign expenses.

Next, the candidate and the political party submit to the election commission information

about the funds allocated for election campaigning in the media and social networks.

If we consider campaigning in social networks, there are 3 main blocks of amendments
aimed to allow campaigning on social networks. First, securing the rights of candidates
and political parties for campaigning on social media. Second, extending the competence
of the CEC to determine the procedure for conducting pre-election campaigning on social
networks. Third, the spread of the norm that the state guarantees equal allocation of funds
to candidates for speaking with their programs not only in the media, but also in social net-

works (Central Election Commission, 2023a).

Overall, abovementioned election amendments show the trend of more democratic proce-
dures of elections as well as gives opportunity to decrease obstacles for interested candi-
dates to participate in election process. Moreover, by limiting the power of the President,
government makes step forward in transition to parliamentary state and opportunities to

the emergence of new diverse political parties.

4.2 Participation of business in the election process of Kazakhstan

It could be assumed that through analysis of funding we can observe the participation of
business in election process of Kazakhstan. Last year President of Kazakhstan announced
extraordinary elections of deputies of the Mazhilis of the Parliament and maslikhats of the
Republic of Kazakhstan on March 19, 2023. President mentioned that holding thiselections
will be the step forward to the democratization and thedistinctive feature of these elections

is that deputies of the Mazhilis and maslikhats of all levels will be elected on the same day,
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while two systems are used simultaneously - proportional (according to party lists) and ma-

joritarian (according to single-mandate constituencies) (President Kassym-Jomart Toka-

yeV's State of the Nation Address, 2022b).

Kazakhstanis elected 98 Maijilis deputies, 69 of them from party lists, 29 from single-man-

date constituencies. Seven political parties were admitted to the elections to the Majilis

and 283 candidates from these parties. There were 435 candidates in single-mandate con-

stituencies, their names are included in other ballots, each constituency has its own candi-

dates (Central Election Commission, 2023a).

The parties are:

N o g b~ wDdRE

Amanat Party.

Republican Party.
People's Party of Kazakhstan (NPK).

Kazakhstan Green Party "Baytak".
Democratic Party of Kazakhstan "Ak Zhol" (DPK "Ak Zhol").

National Social Democratic Party (OSDP) (Central Election Commission, 2023c).

People's Democratic Patriotic Party "Auyl" (PDPP "Auyl").

From CEC databases we can analyze the funds of participated parties as it seen from Ta-

ble below.

Table 2. Funding of political parties (Central Election Commission, 2023c).

Ne Name of events Name of political parties
“AMANAT” “Auyl” “Respu- Peo- Kazakhstan “Ak National
blica” ple's Green Zhol” Social
Party Party Democratic
of Ka- "Baitak" Party
zakh-
stan
1 Receipts of funds 2220, 00 1596,2 791,2 971,1 114,5 euro 1280 443,5 euro
to the electoral euro euro euro
fund of a political
party, including euro euro
1.1 Own funds of political 740 euro 697,6 717,3 2114 114,5 euro 664,9 422.,4 euro

parties to the elec-

toral fund (according
to paragraph 1, para-
graph 2 of Article 92-

euro

euro

euro

euro
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1 of the Constitu-
tional Law of the Re-
public of Kazakhstan
"On Elections in the
Republic of Kazakh-
stan")

1.2

of citizens and or- euro euro euro
ganizations of the
Republic (according
to paragraph 2, para-
graph 2 of Article 92-
1 of the Constitu-
tional Law of the Re-
public of Kazakhstan
"On Elections in the
Republic of Kazakh-
stan"), including

1.21

from citizens euro euro euro

1.2.2

from organizations of euro euro euro euro
the Republic

On Table above the report on donations and spending on electoral issues of participated
parties is presented. Here 1.1 is own funds of political parties to the electoral fund,
whereas 1.2 - voluntary donations of citizens and organizations of the Republic, 1.3 -volun-
tary donations from citizens and 1.4 is voluntary donations of organizations of the country.

Thus, donations of business could be calculated through 1.2 and 1.4 among the parties.

It is observed that the most funded political party was “Amanat” with budget 2 220,00 eu-
ros and only 740,0 euros of it is own funds of political party, whereas voluntary donations
of organizations of the country citizens was 629,8 euro and from organizations comes

850,0 euro.

Then “Ayul” party has funding in the amount of 1596,2 euro, here is the similar situation
and most of funds come from voluntary donations of organizations and donations of citi-

zens 6,4 euro, here 892,1 euro is received from organizations.

Voluntary donations 1480 euro 898,6 73,9 759,7 0,0 euro 615,0 21,14 euro

Voluntary donations 629,8 euro 6,4 0,0 euro 759,7 0,0 euro 585,4 21,14 euro

Voluntary donations 850,0 euro 8921 73,9 0,0 0,0 euro 29,5 0,0 euro
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The next party “Ak zhol” is funded mostly from own funds 664,9 euro out of 1,280 euro,
others are funded by donations of citizens 585,4 euro and only 29,5 euro comes from or-
ganizations, thus it could be considered that participation of business is small in “Ak zhol”

party’s activities.

Whereas if we look to the funding of newly formed party “Republic” that consist mainly
from business actors, it could be seen that it is self-funded party and 717,3 euro out of
791,2 euro is own party’s funding. Thus, only 73,9 euro is from organizations. This trend
could be explained by the fact that new parties need time to gain trust of citizens and or-
ganization, thus should achieve proposed goals and probably in future elections “Republic”
party will gain more donations. However, this party comes from business actors and here

is significant influence of business in further political decision could be observed.

Given that the funds allocated to the parties from the state budget are distributed among
them in proportion to the votes received, a significant share of these funds is received by
the country's largest party “Amanat”. For this party, state funding is the most significant,
but its share in the structure of all revenues is less than half. Thus, the dominant party in
Kazakhstan is less dependent on state funding. Moreover, funding situation of parties
could be described as differentiated, however, in analyzing further results of parliamentary
elections hypothesis on connection between party funding and elections results could be

made.

In order to analyze the impact of funding of business in the election process, next the elec-

tion results should be examined (Table 3).

Table 3. Results of parliamentary elections 2023 (Central Election Commission, 2023c).

Deputies Nduerggﬁre;)f %
Total deputies 98 100.00
including:
Men 80 81.63
Women 18 18.37
By specialty:
Teachers 18 18.37
Doctors 2 2.04




Economists 16 16.33
Lawyers 16 16.33
political scientists 4 4.08
Engineers (energy, builders, mechanics,

technicians) 15 15.31
Agricultural workers (agronomists, live-

stock specialists, veterinarians and oth- 3 3.06
ers)

Other specialties 19 19.39
Journalists 5 5.10

By class group:

Deputies of the Parliament of the Re-

public of Kazakhstan 19 19.40
Employees of central authorities and

ministries 2 2.04
Employees of state enterprises, institu-

tions, organizations 5 5.10
Employees of akims and maslikhats 2 2.04
Employees of commercial structures 19 19.39
Journalists 3 3.06
:/i\(/)?]rkers of science, culture and educa- 10 10.20
Temporarily not working 1 1.02
Other 28 28.57
Akims, deputy akim 2 2.04
Employees of political parties and

NGOS 7 7.14

According to Table 3 it could be said that working field of deputies only 19.39% (19) of them
come from the commercial structures, this number is similar to re-elected deputies’ number
that is also 19 deputies. Moreover, representation of NGOs and workers of political parties

is also low and its only 7 deputies out of 98.

The next total distribution of deputies among political parties should be analyzed in order to

gain total picture of the situation (Table 4).

Table 4. Distribution of deputies among political parties (Central Election Commission,
2023c).

Nominated: Number %
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Total

including:

Self-nomination 7 7.14
Party "AMANAT" 62 63.27
NDPP "Aul" 8 8.16
DPK "Ak Zhol" 6 6.12
Republican Party 6 6.12
NPK 5 5.10
NSDP 4 4.08

According to the data on Table 4, it could be observed that most places in the legislative
body of Kazakhstan are taken by the most funded political party “Amanat”, thus this party
had highest number or voluntary donations from citizens and organizations. Whereas other
parties had average 6 places in the parliament. For instance, Republican Party is con-
sisted for business actors who promoted protection the rights of business in Kazakhstan

and they mostly self-funded, however, they won only 6 places.

Thus, it could be assumed that there is high correlation between funding amount in the
election process and successive election results. However, parliamentary elections of
2023 were the first time when businesses Republican Party registered and started their
campaign, as a result gained 6 places. Even though there are other political parties such
as “Ak Zhol” or “Auyl” that has long time of existence, however, gained almost similar num-
ber of places as Republican Party. Therefore, high interest of businesses’ involvement in
the election process could be observed and Kazakhstani political situation is changing to-

wards diverse political culture and democratization.

4.3 Results and analysis

The reason for conducting a PEST analysis of the election process is to identify the key

political, economic, social, and technological factors that may affect the fairness, transpar-
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ency, and effectiveness of the electoral process. This analysis can provide valuable in-
sights into the broader context in which elections take place and the factors that may influ-

ence voter behavior, campaign strategies, and election outcomes.

At the initial stage, it is important to highlight the main environmental factors that have a
significant impact on the area under consideration. The positive outcomes of conducting
PEST analysis of participation business in the election process is to identify policy deci-
sions, increasing stakeholders’ engagement by examining various factors that affect elec-

tion process.

Table 5. PEST analysis.

PEST analysis

- Legal and regulatory framework

P-Political - Law on elections, funding, political parties

- Election commission activities that oversee
and regulates election process as well as fur-
ther complaints

- Transparency of government

- Transparency of political campaigns and their
funding

- Stability of political situation in the country

- Power of political parties in making decisions
and influencing them

- Geopolitical situation

- International relations of the government

- Funding of political campaigns

E-Economic . .

- State budget to fund political parties

- Economic stability in the country

- Welfare of citizens that impact on voters’
choice during election

- The role of stakeholders such as business or

NGOs in shaping citizens’ opinion




- Poverty and economic inequality among citi-
zens that affect their choice and perception

- The societal structure and culture that affect

S-Social R
voters’ opinion

- Demographics

- Diversity of political parties

- Media and social networks in shaping citizens’
opinions

- Ongoing serious social problems that affect

voters’ behavior

- Online voting
T-Technological . . .
- Digital tools of political campaign

- Social media tools

- Cybersecurity

- Blockchain technologies to protect collected
data

- Infrastructure for technological development of

election process
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It could be argued that currently Kazakhstan has made amendments to the legislation in

the field of election process, thus there are social factor such as demographics, welfare of
citizens as well as social media tools that could affect involvement of business in the elec-
tion process and voters’ participation since it could increase stakeholders’ trust in govern-

ment.

Moreover, technological factors such as online voting, digital tools of political campaigns
and cybersecurity could make election process more transparent and attract more busi-
nesses to involve in this process. It should be mentioned that election commission activi-
ties that oversee and regulates election process as well as further complaints is crucial in
managing expectations of stakeholders’ since they could disagree with election results and
should be able to receive adequate feedback from the state bodies. In case of absence of
constant interaction or feedback from state bodies social media tools could be used to dis-

seminate negative perception among people and destabilize societal structure.



According to PEST-analysis funding of political campaigns could lead to power of political
parties in making decisions that is intertwined with welfare of citizens, economic stability
and the society as a whole. It could be also said that social factor on ongoing serious so-
cial problems that affect voters’ behavior also connected with political and economic stabil-
ity in the country, thus in case of business focuses on these problems voters tend to
change perception towards business parties.

Furthermore, in case of stable political situation in the country business could have all nec-
essary opportunities to develop own business and increase profit, thus they possibly will
make more contributions to the political parties or will create their own party in order to
protect their interests and enhance citizens’ welfare, as a result create diverse political sit-

uation in the country.

According to Table above main political, economic, social and technological factors that
affect businesses participation in the election process could be observed. This analytical
tool is crucial in increasing awareness of policymakers to identify what affect election pro-
cess, as well as ensures transparency of the election process and lead to more effective

policy decisions, and greater resilience against potential risks and challenges.

The next part of analysis chapter will consider the results of survey among businesses in
Kazakhstan. Survey was conducted among 155 business representatives aged from 18 to
over 50. The survey was conducted online using Google-forms platform and respondents
were asked about their attitude towards election process in Kazakhstan and overall, their

opinions and experience in the election process.

The results of the survey indicated that Kazakhstani government did not create all neces-
sary conditions for businesses to participate in the election process, 52.9% of respondents
agreed on this, whereas 46 (29.7%) respondents reported that government creates all

necessary conditions for business as it could be seen in picture below.
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Picture 4. Necessary conditions for the involvement of business.

The question on necessary conditions for the involvement business in the election process
of Kazakhstan reveals gaps in this system that should be taken into account in further
elections. It should be mentioned that 69% (107) of respondents reported that there is high
need of businesses’ involvement in the election process and only 25 respondents disa-
greed with thus. Therefore, it could be argued that in case of creation all necessary com-
fortable conditions for business to participate in the election process, the political culture of
Kazakhstan would become more diverse and business as a main stakeholder could posi-

tively impact economic situation in the country.

Furthermore, respondents showed own high participation rate in the election process of
Kazakhstan that was conducted in March 2023 and before, their participation rate was
63.2% and 71.6% respectively, thus it shows us high interest of business representatives

in election process of Kazakhstan.

Moreover, the survey revealed how business representatives access degree of their in-

volvement in the election process of Kazakhstan as it represented in picture below.
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Picture 5. Assessment of the involvement of the business in the election process.

From Picture 5, it could be seen that the degree of involvement of business in the election
process is medium or low (1-5) rather than high (5-10), this could happen since mostly big
businesses involve in the election process and small or medium business have limited op-

portunities to donate or support political parties.

However, according to scale 1 to 5 (1 means low level of trust, 5 means high level of trust)
their trust to the electoral process in Kazakhstan also showed uncertain trends such as 43
respondents marked it at 3, 60 people marked at level 1-2 and only 23 respondents as-
sessed it as high 5 level. Overall trend of degree of trust correlates with results of ques-

tions on the degree of involvement of business.

In order to study the question: “What influences the involvement of business in the elec-
toral process?” the author found out what difficulties business representatives may face if

they participate in the electoral process.

Thus, the survey results showed that the main reason is low confidence in the electoral

process in the country, this answer was chosen by 38.1% or 59 respondents;

31.6% or 49 of those polled believe that there are “unequal starting conditions compared
to existing parties”. This indicator indicates that it is difficult for business to compete with
existing political parties that are firmly rooted and financially strong enough. Consequently,
there is a need to revise the conditions for business participation in the electoral process.
A clear need has been identified for changing the legislation regarding the representation

of business communities in political parties.



In addition, 23.2% or 36 respondents agreed that they "do not have enough money to par-
ticipate in the elections." Often, even those businessmen who want to improve the eco-
nomic and political situation in the country do not have sufficient funds to participate in
elections. Therefore, it becomes necessary to review the conditions for self-nominated

candidates by lowering the minimum threshold for mandatory contributions.

The high level of bureaucracy in the electoral process also caused the low involvement or
unwillingness of businesses to participate in the electoral race (35 respondents, 22%). It is
necessary to switch to an electronic format for collecting documents for candidates; for
this, Kazakhstan now has all the conditions. Unfortunately, 15.5% or 24 respondents be-
lieve that any novellas will not change anything.

In order to answer the research question “Why does business need to be involved in the
electoral process?” Top three answers to the question "What positive effect is expected
from the involvement of business in the electoral process?" divided as follows: 51 respond-
ents, who accounted for 32.9% of the total number of 155 respondents, believe that the
main positive effect of involving business in the electoral process will be an increase in the
level of the country's economy; 34 respondents (21.9%) believe that this will help improve
the conditions for business development; and 20.6% of respondents (32 respondents)
chose all the proposed options, and these are: in addition to the two above - increasing the
level of democratization of the country (18.7%), increasing the level of participation of citi-
zens in the electoral process (15.5%), the ability to protect the rights business in the coun-
try's legislative branch (16.8%), increasing the transparency of elections (11%). The re-
maining 8.3% in the aggregate were divided between the answers “I don’t know”, “None of

the above”, “No comment”.

The conducted survey answers the research question “Why does business need to be in-
volved in the electoral process?” and as we can see, the survey shows a positive trend
among the respondents. The main answer is to increase the level of the country's econ-
omy. On table below the impact of businesses participation in the election process could

be observed:

Table 6. The impact of businesses participation in the election process.

Answers Quantity of answers
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Raising the level of the country's economy 51
Increasing the level of democratization in the country 29
Increasing the level of citizens' participation in the electoral 24
process

The opportunity to protect the rights of business in the leg- 26

islative branch of government of the country

Improving the conditions for business development in the 34
country

Increasing the level of election transparency 17
All of the above 32
None of the above 10

According to the results from Table above, it could be said that most businesses patrtici-
pate in the election since it improves their conditions for the development in the county and
34 respondents reported on this, as well as businesses interested in the development of
the economy of the country (54 choices) and protection of their rights in the legislative
branch of the state (26). Therefore, it correlates with the findings within theoretical part of

the thesis.

Moreover, according to the results of survey business representatives agree that their par-
ticipation in the election process will lead to democratization process and creates more di-

versity of political parties (29). Overall, businesses want to protect their rights and since
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they see low participation rate in the election process, survey shows high participation rate
in case of creation adequate opportunities for them to involve in the election process.

Furthermore, respondents reported on existing barriers that hinders their participation in

the election process of Kazakhstan as following:

— Limited legislative regulation. Possible restrictions on financial support of political
campaigns or on participation in campaigns by private campaigns — 44;

— Risks that may lead to negative consequences for business — 32;

— Lack of time and resources. Participation in the electoral process may require signifi-
cant time and financial resources — 32;

— Lack of awareness. Many business leaders may not have enough information about
how to participate in the electoral process and how their participation can influence
the political process — 31;

— Reputational risks. Participation in the electoral process can damage the reputation
of business companies if their political views do not meet the expectations of their
customers or partners — 9;

— All of the above — 20;

— None of the above — 8;

From the list above, it could be said that legislation of Kazakhstan limits their opportunities to
participate in the election process, as well as informational work of the state on their possibili-
ties to participate in the election process as business stakeholder is not implemented in
enough amount. Moreover, as it was said in the literature review part, most barriers for busi-
ness to participate in the election process is because of threats to their business as well as

time resources that are not enough and reputational risks.

Thus, majority of results of the survey showed the correlation with theoretical analysis that
was done before and showed similar results of previous studies, however, this study was car-

ried out in the Kazakhstani context.

One of the research questions of the topic of this study is the question, “How to improve the

involvement or their participation in the election process?” and for its study, the respondents
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had to answer the question of what needs to be done to successfully involve business in the
electoral process.

25.8% (40) respondents reported on the importance of transparency and openness of busi-
ness leaders in order to avoid the perception of their participation in the electoral process as
secretive and corrupt activities, whereas there is also high level of choices of cooperation of

business leaders with other political forces, government agencies, non-governmental organi
zations for common goals and ways to achieve them as 37 respondents supported this rec-

ommendation.

Moreover, almost similar picture could be seen on electoral training of business leaders’ par-
ticipation of business leaders in various communities to represent the interests and needs of

their clients and employees, 33 and 35 responses respectively.

Furthermore, on question “Whether it is necessary to introduce amendments and additions to
the legislation of the Republic of Kazakhstan regarding the participation of business entities
in the electoral process?” the majority of respondents agreed on this issue. The answer "Yes"
was presented by 67.1% or 100 respondents, 14.1% or 21 people answered in the negative
and 18.8% or 28 of the respondents expressed their desire to abstain. In addition, to the
open question “Are there any proposals and recommendations for involving business in the
electoral process in Kazakhstan?” the majority also answered about the need to change the

existing legislation.

Summing up, we can say that the survey turned out to be quite deep, revealed answers to
the research questions posed and showed in which direction it is necessary to go in order to
correctly involve business in the electoral process. In addition, the results of survey revealed
attitudes of business towards the election process in Kazakhstan and suggests that business
representatives support involvement in the election process as they have aims to protect
businesses’ rights in the legislative branch of the state as well as make contribution to the
economy of the country. In addition, survey results gave opportunity to answer question on
the impact of involvement business to the election process, as well as their needs to be in-
volved to the election process, some recommendations on improving the involvement or their
participation in the election process were suggested that could have positive impact on policy

development.
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5 CONCLUSIONS AND RECOMMENDATIONS

Election process is complex issue that involves various stakeholders that play crucial role
in ensuring transparency, legitimacy and fairness of elections as well as good governance
in the country. Considering the fact that business is one of the main stakeholders of the
election process, there is still need to clarify impact of businesses’ involvement in the elec-
tion process of Kazakhstan in the context of effective governance and role in political and
economic development. There is need to gain comprehensive reasons of business in-
volvement in the election cycle, identify pros and cons, tactics of their involvement as well
as understand whether business need to be involved or not.

The main purpose of the study is to evaluate participation of business in the election pro-
cess in case of Kazakhstan, examine its role and impact on the democratization process
and develop practical recommendations. In order to reach the main purpose of the study
answer research questions theoretical aspects, impact of businesses’ involvement in the
election process as well as international experience were analyzed. Moreover, current situ-
ation of business’ participation in the election process in Kazakhstan including legal frame-
work, funding of political parties and their motives of involvement business in election pro-

cess were analyzed based on survey results and PEST analysis.

The thesis revealed main impact of business to participate in the election process as in-
crease in the level of the country's economy, improving the conditions for business devel-
opment, increasing the level of democratization of the country and ability to protect the
rights business in the country's legislative branch. Moreover, in developing recommenda-
tions for business involvement in the election process results of PEST analysis that re-
vealed various social, political, economic, and technological factors that also should be

considered.

5.1 Recommendations

Within the framework of the thesis, based on the results of survey, PEST analysis and study
on international experience, the following recommendations to increase participation of busi-
ness in the election process could be suggested by enhancing importance of transparency

and openness of business leaders in order to avoid the perception of their participation in the

electoral process as secretive and corrupt activities. For instance, considering US experience
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business could contribute to political campaigns through Political action committee and in or-
der to remove lobbying activities political parties should provide transparent information on
donations. However, the business in the US is highly developed and collaborate with govern-
ment agencies, make networks with other businesses as well as could form strong trade as-
sociations to protect own interest. Therefore, by for businesses is crucial to work together
with other stakeholders in enhancing own positions that as a result would lead to the strong
political system and diversity of political parties in the legislative branch of the government as
well as transparent and democratic elections. Even though there should be balance in man-
aging stakeholders of the election process since business with high profit or revenues could
use own resources to lobby own interests and lead to corruption risks that weakens demo-
cratic process in the country, thus, there also should be representatives of small and medium
business that according to survey findings highly interested in being actively involved in the
elections process of Kazakhstan and currently experience barriers in implementing it.

As the survey results revealed small and medium businesses agreed on willingness to partic-
ipate in the election process and see opportunities for economic growth in the country and
protection of their interests in the legislative branch. Thus, following recommendations could

increase businesses’ participation in the election process:

1. Governmental authorized election state bodies should work on openness and
raising awareness of business on election process. Electoral trainings for busi-
ness leaders on the importance of participation in the election process as they
are crucial stakeholders in country’s economic and political development could
be organized. Training through seminars and workshops will increase awareness
and knowledge on election process in the country as well as decrease negative
perception on the election process;

2. Business could cooperate with other business leaders, political forces, govern-
ment agencies, non-governmental organizations to increase impact of business
in the election process since in stakeholders’ collaboration they will be focused
on common goals and ways to achieve them;

3. Promote campaigns in the media that could undermine businesses reputational
risks, thus state bodies should change perception of businesses on the election
process and show its transparency and fairness by supporting initiatives of busi-

nesses to involve in the election process. In addition, during election process
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business actors could have opportunity to advertise more in the election process
through media tools;

4. According to survey result main reason for business to participate in the election
process is to protect own interests and get opportunities to develop own business
in the country, as a result business wants to make contribution to the economic
growth of the country. Government should establish good relationship with busi-
ness and hear their suggestions or proposal on various policy decisions on con-
stant basis. As a result, it will decrease barriers and obstacles between govern-
ment and business when business will experience positive policy decisions on
their interested issues and in case of observance business friendly environment

in the country.

Overall, for state bodies more informational campaigns on legal regulation of the elections
should be implemented on constant basis, thus gap between government and business will
be decreased and further activities on democratization process and efficient involvement of

stakeholders will be carried out.

5.2 Conclusion

Election process is the main pillar of democratization process that ensures fundamental
human rights stated in the Constitution, every citizen of the country has right to participate
in decision-making process of the state. In addition, election process involves participation
of different stakeholders such as citizens, NGOs, international organizations or business
actors that gives opportunity for emergence of political pluralism, transparency and fair

elections.

Business sector is the main driver of the economy as well as takes part in creation of work-
places and provision of public services to citizens, thus it takes crucial part in the election
process since decisions of the legislative branch directly affect their business activities,
makes it better or worse. Therefore, in developed countries there is high level of business
involvement in the election process, whereas Kazakhstan is only on the way formation this

model.
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Within the scope of the thesis main purpose of the study was identified as to evaluate par-

ticipation of business in the election process in case of Kazakhstan and develop practical

recommendations and main as it could be observed in table below.

Table 7. Main results of the thesis.

Research ques-

tions

Research
method used

Results

1. What im-
pact of involvement
business to the elec-

tion process?

Survey of 155
private com-
pany repre-
sentatives, lit-

erature review

1.The result showed that due to low confidence in
the results of elections, business tends not to get
involved in the electoral process. It follows that one
solution to this problem could be the introduction of
electronic voting. This would make the electoral pro-
cess more transparent and increase voter confi-

dence.

2. Secondly, the result showed that business, alt-
hough willing to participate in the electoral process,
still tends to believe that there is a large gap of fi-
nancial opportunities between the existing political
parties. The study showed that there is a need for
amendments and additions to the electoral legisla-
tion in terms of mandatory representation of busi-

ness in Parliament.

3. The results of survey showed that there is lack of
awareness of businesses on the election process
that arises gaps in involving business in the election
process. Many business leaders do not have
enough information about how to participate in the
electoral process and how their participation can in-

fluence the political process.
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2. Why
business needs to be
involved to the elec-

tion process?

Study of inter-
national experi-
ence, literature
review, PEST
analysis, sur-
vey of 155
business rep-

resentatives

1. According to the survey results conducted among
155 businesses showed interest in involving in the
election process in order to protect their interests and
rights in the legislative body of the state that will posi-
tively impact the economic situation in the country as
well as expansion of business sector. It should be
mentioned that according to the international experi-
ence and theoretical framework business plays key
role in governance and economy of the country, thus
governmental bodies should work together.

2. The thesis results showed that state and business
are highly intertwined with each other as one united
organism in ensuring stable socio-economic and po-
litical-ideological characteristics, thus the closer ties
of state-business results in better interaction. It could
happen since connection between business and po-
litical parties are based on the form of financial sup-
port of parties and individual candidates, allocating

funds to hold election campaigns.

3. As it was studied, funding of political parties is the
main tool for business’s participation in the election
process, thus more profitable campaigns have better
opportunities to impact on election outcomes and on
political decisions that could made in favor to them.
This could result in the monopoly of businesses in
the election process and close opportunities for me-
dium and small sized business representatives that

could suffer from further political decisions.

4. According to the results of PEST analysis it is
seen that the most important factors are political
factors because the form the policy environment to
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participating of business in the election process,
which show which is more evidence by literature

review as well.

5. According to the results of PEST analysis there
are social factor such as demographics, welfare of
citizens as well as social media tools that could affect
involvement of business in the election process and
voters’ participation since it could increase stakehold-

ers’ trust in government.

6. Furthermore, in case of stable political situation in
the country business could have all necessary
opportunities to develop own business and increase
profit, thus they possibly will make more contributions
to the political parties or will create their own party in
order to protect their interests and enhance citizens’
welfare, as a result create diverse political situation in

the country.

3. How to improve the
involvement or their
participation in the

election process?

Study of inter-
national experi-
ence, literature
review, PEST
analysis, sur-
vey of busi-
ness repre-

sentatives

1. The study results showed that whereas there is
need of collaboration of stakeholders involved in the
election process to reach better results and make po-
litical culture more diverse. Thus, considering stake-
holder's theory business leaders should cooperate
with other political forces, government agencies, non-
governmental organizations for common goals and

ways to achieve them.

2. . Both literature review and survey results showed
that there is high importance of transparency and
openness of election process to avoid the perception
of business patrticipation in the electoral process as se-
cretive and corrupt activities. Thus, government

should make attempts to make election process more
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transparent and fair that will result in high level of busi-
ness participation and trust to the government.

3. To ensure participation of different sizes of busi-
ness representatives, the state should provide equal
opportunities for both big, medium and small sized
businesses. It could be done by holding awareness
raising campaigns by authorized body in the elections
process as well as members of the Parliament. It could
be done in forms of electoral trainings for business
leaders on the importance of participation in the elec-
tion process as they are crucial stakeholders in coun-
try’s economic and political development could be or-

ganized.

4. According to PEST analysis it is seen that econom-
ical factor plays a crucial role such as funding of polit-
ical campaigns could lead to power of political parties
in making decisions that is intertwined with welfare of

citizens, economic stability, and the society.

It was implemented by analyzing theoretical aspects of involvement of business in the
election process, studying international experience of involvement businesses in the elec-
tion process, impact of businesses’ involvement in the election process on political deci-
sions and examining current situation of business’ participation in the election process in
Kazakhstan including legal framework. The thesis tried to answer questions on the impact
of involvement business to the election process, thus, according to conducted survey it is
development of the economic situation in the country, improvement the conditions for busi-

ness development in the country and protection of own interest of the business.

Moreover, it was identified that during the election process most funded political party
takes more places in the legislative branch of Kazakhstani government, similar situation
could be observed in the international community. Even though Kazakhstan regulates

funding of political parties by limits of donations, there are still uncertainties in this issue



68

and funding by businesses in lobbying their interests is still unclear in Kazakhstani situa-
tion. It should be mentioned in Kazakhstan businesses involvement in the election process
is newly emerged term that could be seen from last parliamentary election 2023, Republi-

can party consisted of business actors won 6 places in the legislative branch.

Furthermore, there are both pros and cons for business to be involved in the election pro-
cess, even if business can lobby own interests, have power to influence political decision
or even promote own candidacy in achieving own goals. However, in post-Soviet countries
businesses used to be afraid of participating in election process since of fear of losing their
business. Moreover, businesses could have no human, time or funding resources to partic-
ipate in the election, thus this issue is controversial and depends on the own perspectives
of business or its owner. It should be mentioned that according to survey results among
155 business representatives, there is high interest of further involvement in the election
process to protect their rights and promote own ideas to improve opportunities of business

development and this is positive trend for further democratization process in Kazakhstan.

5.3 Suggestions for further study

In this study, the main stakeholder of the electoral process under consideration was
business. The study revealed that businesses are interested in being involved in the
electoral process, but still do it not as actively as they would like for a number of reasons
that were voiced in the work. However, for further study of this issue, there is a need to study
all other stakeholders of the electoral process: the population, the state, independent
organizations, political parties for the need to involve the business community in the electoral
process. It would be very important to study the opinion of such major international election
observation organizations as: the OSCE, the SCO, the Commonwealth of Independent

States, which are actively involved in the electoral process.

The recommended future studies can show the point of view of all stakeholders, thus it will
help to draw further conclusions about the need for changes or additions to the electoral

legislation, to more clearly identify the role of business in government.

In addition, further study of international experience in terms of the number of business
representatives in various government bodies is recommended. How business participates

in government, what are the advantages or disadvantages of its participation or non-
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participation. To do this, there is a need to study the electoral bodies of other countries by

conducting a survey, interviews.

This will help to delve deeper into the problem under study and reveal a clear picture on this
topic. In addition, there is a need to study the minimum number of business representatives
necessary for the effective functioning of parliament, and an important aspect would be to
study the sectors of the economy from which business is present. But all this can only be
shown by a deeper study of all interested stakeholders. From this we can conclude that this
topic has every opportunity for further study. Given that each state is interested in its
successful development, the role of business as one of the engines of the country's progress
plays a very decisive role. This means that business should be studied by the state, business
should always be heard by the state and the population can be heard through business

representatives in Parliament.
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APPENDICES

Survey guesstionnaire
BusHec-KaybiMaacTbIK 6aclwbiniapbiHa apHanfaH cayanHama.
KypmeTTi GusHec-koFamaacTbIKTbIH, OKifil

CisgeH KasakctaHgarbl cannay npoueciHe BusHecCTiH TapTbilyblH 3epaeney Takblpbl-
OblHAafbl 3epTTey asiCbiHAA XYPridineTiH cayanHamMmara KaTbICyblHbI34bl CypanMbl3.

3epTTey HaTMXenepi fbiNbiMXM  Makananap >asy kesiHge, coHaanm-ak OW3HeCTiH
KasakctaHgarbl cannay npoueciHe TapTbinly AeHreniH apTTbipy OOMbIHLIA YCbIHbIMAAP
AaunblHOay KesiHge nanganaHbinaTtelH 6onagp!.

Byn cayanHama ci3giH yakbITbiHbI3ablH 7-10 MMHYTbIHAH B6acTanagpbl. AnblHFaH aepek-
TepaiH aHoHUMAiniriHe keningik 6epineai. KaTblCKaHbIHbI3 YLUIH paxMeT.

Cypaktap TyblHOAfaH Xafgamga TemeHae KepceTinreH ©OannaHbicTap 6GonblHLWIA
xabapnacyblHbl3abl CypanmbI3.

KypmeTneH, JInHapa OkewoBa.
TenedooH: + 7 (747) 222 66 87
e-mail: I. akeshova@apa.kz

AHkeTa onpoca ans pykosoaurtenenm 6usHec-coobLiecTs.

YBaxaeMmbln npeacrasutens busHec-coobuiecTsal

Mpocum Bac npuHATL yd4acTme B onpoce, KOTOPbIA MPOBOAMTCS B pamMKax uccregosa-
HUSA Ha TeMy: M3yyeHne BOBNeYEHHOCTN BM3Heca B n3bumpartenbHbii npouecc B KasaxcTtaHe.

PesynbTaThl uccnegoBaHnsa 6yayT MCNONb30BaHbI MPU HAaNMMCaAHUWM Hay4YHbIX CTaTewn, a
TaKke NOAroTOBKM pekoMeHAaUM Mo MOBbILLIEHUIO YPOBHSA BOBIEYEHHOCTU BusHeca B nsbu-
paTenbHbIN Npouecc B KasaxcTaHe.

HaHHbIn onpoc 3anmeT oT 7-10 MuHyT Bawero BpemeHn. AHOHUMHOCTb MOSYyYEHHbIX
AaHHbIX rapaHTupyeTcs. bnarogapum 3a yyacTue.

B crnyyae BO3HWKHOBEHWSI BONPOCOB MPOCUM 0bpallaTbCs No yKa3aHHbIM HUXKE KOHTaK-
Tam.

C yBaxeHuewm, JinHapa AkelwloBa.
TenedooH: + 7 (747) 222 66 87
e-mail: . akeshova@apa.kz

Survey questionnaire for business community leaders.

Dear representative of the business community!
We ask you to take part in the survey, which is conducted as part of the research on the
topic: Studying the involvement of business in the electoral process in Kazakhstan.


mailto:akeshova@apa.kz
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The results of the study will be used in writing scientific articles, as well as preparing
recommendations for increasing the level of business involvement in the electoral process in
Kazakhstan.

This survey will take from 7-10 minutes of your time. Anonymity of the received data is
guaranteed. Thank you for participating.

If you have any questions, please contact the contacts listed below.

Sincerely, Linara Akeshova.
Phone: + 7 (747) 222 66 87
e-mail: |. akeshova@apa.kz

1 6enimMm. Bu3HecTiH Xxannbl cunarramanapbl/ Yactb 1. O6WKe xapakTtepucTuku 6usHeca/
Part 1. General characteristics of the business

1. XKacbiHbi3gb! kepceTiHi3?/Ykaxute Baw Bo3pact?/ Specify your age?
- 18-35 xac /net/ years old

- 35-45 xac/net/ years old

- 45-55 xac/net/ years old

- 55 xacTtaH ackaH/ctapLle 55/over 55 years old

2. XKymbic icTen TypFaH GU3HECIHi3aiH anMarbliH KepceTiHid/ YkaxuTe pernoH Bawwero
aencreytoLlero 6usHeca/ Specify the region of your current business:

- ActaHa kanacbl/ ropoa ActaHa/ Astana city

- AnmarTbl kanachbl/ ropog Anmatbl/ Almaty city

- WeimkeHT kanacol/ ropog WsimkeHT/ Shymkent city

- Aban obrnbickl /Abanckasn obnacte/ Abay region

- AnmaTbl o6nbicbl/AnmaTuHckas obnacte/ Almaty region

- Akmona obnbickl/ AkMonunHckas obnacte / Akmola region

- Aktebe obnbicblAkTIOOMHCKaa obnacTb/ Aktobe region

- ATbipay obnbicbl/ATblpayckast obnacte/ Atyrau region

- Weirbic Kasakctan ob6nbicbl /BocTouyHO-KasaxctaHckas obnacTte/ East Kazakhstan
region

- YXKambbin o6nbickl NKambbinckas obnacte/ Zhambyl region

- XKeTicy obnbickl KeTbicynckas obnacte/ Zhetysu region

- batbic KaszakcTtaH obnbickl /3anagHo-KasaxcTaHckas obnacte/ West Kazakhstan region

- KaparaHgbl obnbickl/KaparaHamHckas obnacte/ Karaganda region

- Koctanan obnbickl /KocTaHanckast obnacte/ Kostanay region

- Kbi3biopaa obnbickl/KbidbinopanHekas obnacts/ Kyzylorda region

- ManfbicTay obnbickl /MaHrnctayckas obnacts/ Mangystau region

- MaBnogap obnbickl/ MNaBnogapckast obnacte/ Pavlodar region

- ContycTtik KasakctaH obnbicbl /CeBepo-KaszaxctaHckasa obnacte/ North Kazakhstan
region

- TypkictaH obnbicbl /TypkecTtaHckast obnacte/ Turkestan region

- ¥nbiTay obnbicbl/YnbiTayckas obnacts/ Ulytau region

3. CisgiH, kKoMNaHUAHBI3ObIH, Kbi3MeT eTy mep3imi?/lNepuon gesatenbHocTn Bawwen
komnaHun?/ The period of activity of your company?

- 3 xbinFa genid/ go 3 net/ up to 3 years old

- 5 xbinfa geunin/go 5 net/ up to 5 years old
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- 10 xbinFa genid / go 10 net/ up to 10 years old
- 10 xbIngaH actam /6onee 10 net/ more than 10 years

4. CisgiH KOMNaHUAHBI3 KaCINKepIik cybbekTiNepiHiH KaHaan mapTebeciHe xaTtaabl?/
K kakomy ctaTycy cyGbekToB npeanpuvHumMaTenscTBa oTHocuTcs Bawa komnaHua?/ What is
the status of business entities your company belongs to?

- MuKpobusHec (15 kbiameTkepre aeniH)/ mmkpobusHec (oo 15 pabotHukoB)/ microbusi-
ness (up to 15 employees);

- WafrblH 6uaHec (15-TeH 20-fa aeniH xxymbicwbl)/ manbii 6usHec (ot 15 oo 20 paboTHu-
koB)/ small business (from 15 to 20 employees);

- opTawa 6usHec (50-aeH 250-re geniH xymbicLbl)/ cpegHmi 6usHec (ot 50 go 250 pa-
6oTHukoB)/ medium-sized business (from 50 to 250 employees);

- ipi 6nsHec (250 xaHe oaaH fa ken kblameTkepaeH)/ KpynHbei 6usHec (ot 250 n 6onee
paboTHukoB)/ large business (250 or more employees).

5. CisgiH, KOMNaHMsHbI3 XaTaTblH SKOHOMMKAIbIK KbI3MET TYPRepiHiH »anmnbl XikTe-
yiwiHe (QKXKXK) calikec 3KOHOMMKA canacblH KOPCETiHI3 / YKaxuTe oTpacib 3KOHOMWKA CO-
rnacHo obuero knaccucpukaTopa BUA0B akoHoMU4eckon aeatenbHocT (OK3) kK koTopor oT-
HocuTcs Bawa komnanus/ Specify the branch of the economy according to the general classifier
of types of economic activity (OKED) to which your company belongs:

- Ayblin, opMaH oHe 6anblK WwapyalblfblFbl/ cenbckoe, necHoe u pblIbHOe X03ancTBO/
agriculture, forestry and fisheries;

- Tay-keH eHepkacibi XaHe kapbepriepi kasy / ropHogobbIBaoLwasa NPOMbILLIIEHHOCTb U
paspaboTka kapbepoB/ mining and quarrying;

- Tamak aHe cycblHOap eHipici / Npon3BoACcTBO NPOAYKTOB NUTaHUA U HanuTkos/ food
and beverage production;

- XKeHin eHepkacin /nerkas npomMbiwneHHocTs/ light industry;

- XumMunsa eHepkacibi /xnmmnyeckasa npombiwneHHocTs/ chemical industry;

- ®apmaueBTuka eHepkacibi /(papmavueBTnyeckasa npomblwneHHocTb/ pharmaceutical in-
dustry;

- Kypbinbic maTepuangapblH eHAipy / NnpoM3BOACTBO CTPOUTENbHbLIX Matepuanos/ pro-
duction of building materials;

- Metannyprus xsHe meTtann eHaey / metannyprua n metannoobpabotka/ metallurgy
and metalworking;

- MawmwuHa xacay /mawmHocTpoeHne/ mechanical engineering;

- Kypbinbic /cTpouTtensctBo/ construction;

- Cayga / Toprosnsi/trading;

- Kenik >xeHe kommanay (OHbIH ilWiHAE KYpbepnik KblI3MEeTTep, aBTOKOMIKTI xanfa any)/
TpaHcnopT 1 cknagupoBaHue (B TOM Yucre Kypbepckue cnyxbbl, apeHaa aBto)/ transportation
and warehousing (including courier services, car rental);

- Typy 6onbIHLIA KbIBMET KepceTy (KOHaK ynnep, TYpfFblH YIAI xanfa any)/ npegocrasne-
HWe ycnyr no npoxueaHuio (rocTuHULUbI, apeHaa Xunbs)/ provision of accommodation services
(hotels, rental housing);

- TamakTaHy Kbl3MeTTepiH YCbiHY (MerpamxaHanap, kadgenep, Tamak xeTkidy)/ npego-
CTaBrieHue ycnyr no nutaHuoo (pectopaHbl, Kade, gocTaBka enbl)/ provision of catering
services (restaurants, cafes, food delivery);

- Kapxbinblk XeHe cakTaHablpy KbidaMeTi /puHaHcoBasi M CTpaxoBasi AesATEeNbHOCTb/
financial and insurance activities;

- XKblmkbIManTbiH MynikneH onepaunsa (Yn-xannapabl xanfa any)/ onepauumsi ¢ HeABMXN-
MbIM UMYLLIECTBOM (apeHaa nomelleHnn)/ real estate transaction (rental of premises);
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- Aknapar »xaHe 6annaHbic /mMHpopmaumsa n ceasb/ information and communication;

- binim / obpasoBaHue/ education;

- fleHcaynbik cakTay 3apaBooxpaHeHue/ healthcare;

- OHep, OMbIH-CaybIK XeHe AeManbIC (KMHoTeaTpnap, Mypaxannap xaHe T. 6.)UCKyCCTBO,
passriedeHne u oTAbIX (KMHOTeaTpbl, My3en U npodvee)/ art, entertainment and recreation
(cinemas, museums, etc.);

- Xanblkka e3re e KbiameTTep (CynynblKk canoHgapbl, wailitapasgap, TYPMbICTbIK
KblameTTep)/ npodne YCnyrm HaceneHuro (CanoHbl KpacoTbl, MapuKMaxepckume, ObiToBble
ycnyru)/ other services to the public (beauty salons, hairdressers, household services);

- TyponepaTtopnap MeH TypareHTTiKTepAiH KbIaMeTi/ 4eATENbHOCTb TyponepaTopoB U Ty-
pareHTCT /activities of tour operators and travel agencies B;

- backa /Opyroe/ Other

6. CisgiH, KOMNaHNAHbBI3AbIH, KbIBMET TYPiH HaKTbiNaHbI3 (Mblcanbl: TYPUCTIK areHTTIK,
Kade, KMiM AyKeHi, asbIK-TYNiK OyKeHi, xnha3s uexbl xaHe T. 6.)/ YTouHuTe BUA 0eATenbHOCTH
BaLLIEN KOMMNaHuM (Hanpumep: TYPUCTCKOE areHTCTBO, kade, MarasvH ogexabl, NpoAyKTOBbIN
mMarasuH, mebenbHbin uex n Ta)/ Specify the type of activity of your company (for example:
travel agency, cafe, clothing store, grocery store, furniture shop, etc.)

7. CisgiH, KoMnaHnaHbI3Aa KaHwa agam xymbic ictengi?/ CKonbko YernoBek Tpyao-
ycTpoeHo B Bawen komnaHun?/ How many people are employed in your company?

- 15 apamra genin/ go 15 yenosek/up to 15 people;

- 50 apamra genin/ go 50 yenosek/ up to 50 people;

- 250 apamra genin /go 250 yenosek/ up to 250 people;

- 250 agamHaH xoaHe ogaH ken /oT 250 yenosek 1 6onee/ from 250 people and more.

8. Ci3giH KoMNaHWAHbI3AbIH all calbiHFbl anHanbiMbl KaHwa?/ CKonbKo cocTaBnsaeT
exemMmecsa4yHbIn obopoT Bawen komnaHun?/ How much is your company's monthly turnover?

- 1 MnH. TeHrere gewid /go 1mnH. TeHre/ up to 1 million tenge;

- 3 MIH. TeHrere geuin/ 0o 3 mnH. TeHre/ up to 3 million tenge;

- 5 MnH. TeHrere genin/ 0o 5 mnH. TeHre/ up to 5 million tenge;

- 10 mnH. TeHrere genin/ go 10 mnH. TeHre/ up to 10 million tenge;

- 10 MNH. TEHreaeH xaHe oaaH Xofapbl / oT 10 mnH. TeHre un 6onee/ from 10 million tenge
or more.

9. Cizge memnekeTTik cekTopaa Taxipnbe 6ongbl ma ?/MImenu nn Bbl ONbIT paboThl
B rocygapctBeHHOM cekTtope?/ Have you had any work experience in the public sector
- Wa /0al Yes;

- Kok /HeTt/ No;

- XKayan 6epyneH 6ac tapTtambiH /Bo3gepxycb ot otBeta/ | will refrain from
answering;

- Backa /Opyroe/ Other

I. Herisri 6eniri. BusHecTi cannay npoueciHe TapTyfa 6annaHbICTbl Macene-
nep/ OcHoBHasa 4YacTb. Bonpochkl, cBsi3aHHble C BOBNe4YeHMeM busHeca B nsbumparenb-
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HbIX npouecc / The main part. Issues related to the involvement of business in the elec-
toral process.

10.  CisgiH onbiHbI3Wa, KaszakctaHaa memrnekeT TapanbliHaH OM3HEeCTi AambITy YLUiH
Dapnblk KaXeTTi xafaannap xacanfaH 6a?/ No BawemMy MHeHUIO, co3aaHbl N B KasaxctaHe
BCe Heobxoanmble ycnoBua Ansi pasBuTusa BrusHeca co CTOPOHbI rocygapctea?/ In your opin-
ion, have all the necessary conditions for business development on the part of the state been
created in Kazakhstan?

- Wa /0al Yes;

- Kok /HeTt/ No;

- YKayan 6epyneH 6ac TtapTtambiH /Bo3gepxycb ot otBeta/ | will refrain from
answering;

- Backa /Opyroe/ Other

11. CisgiH onbiHbI3Wa, 63HeCTi cannay npoueciHe TapTy KaxeTTiniri 6ap ma?/ Kak Bbl
aymaeTe, eCTb Jiu HeobXOANMOCTb BOBMevYeHna busHeca B nsbupatenbHbin npouecc? / Do
you think there is a need to involve business in the electoral process?

- WMo, KkaTbicy KaxeTTiniri >xofapbl / [la, HeOGX0OUMOCTL BOBNevYeHns Boicokas/ Yes,
the need for involvement is high;

- YKok, BusHec neH cawmnay npoueciHiH opTak TycTtapbl Xok / HeT, 6usHec wu
n3bupartenbHbli npouecc He umetrT obwero/ No, business and the electoral process have
nothing in common,;

- YKayan 6epyneH 6ac TtapTambiH /Bo3gepxycb ot otBeta/ | will refrain from
answering;

- Backa /Opyroe/ Other

12. CisgiH, orbiHbI3Wa, brsHecTiH cannay npoueciHe KaTbICybiHbIH KaHA4AW OH acepi
bonagbl?/ o Bawemy MHEHUIO, Kakon NoSToXUTENbHbIN 3ddekT ByaeT oT yyacTna busHeca B
n3buparenbHom npouecce?/ In your opinion, what positive effect will be from the participation
of business in the electoral process?

- En aKoHOMUKaCbIHbIH AeHreniH apTToipy/ [oBblleHe YPOBHS 3KOHOMUKM CTpaHbI/
Raising the level of the country's economy;

- Engeri  gemokpaTtusnaHgblpy AeHreviH  apTTblipy / [loBbllleHWe ypOBHS
aemMokpatmsauumn B ctpaHe/ Increasing the level of democratization in the country;

- AsamaTTapiblH cannay npoueciHe KaTbICy AeHreniH apTTbipy [oBbiLIEHNE YPOBHS
yyacTus rpaxkgaH B nsbupatenoHom npouecce/ Increasing the level of citizens' participation in
the electoral process;

- En GuniriHiH, 3aH WbIFapylwbl TapMmarbiHOa OM3HEC KYKbIFbIH KOpFay MYMKiHAIr /
Bo3moXHOCTb 3awuuwate npaBa OuM3Heca B 3akoHOAATeNbHOW BETBM BfacTu cTpaHbl/ The
opportunity to protect the rights of business in the legislative branch of government of the
country;

- Enimizge 6usHecTi AambITy YLWIiH XaFganabl xakcapTty/ YnydweHue ycrnosuin ans
pa3BuTusa busHeca B ctpaHe/ Improving the conditions for business development in the country;

- CannaygblH, TpaHCNApeHTTINIK AeHreniH apTTeipy / [loBbllWEeHME YPOBHSA
TpaHcnapeHTHocTu Bbl6opoBs/ Increasing the level of election transparency;

- Backa /Opyroe/ Other
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13. BusHecTiH, cannay npoueciHe kaTtbicy aspexeciH 1-geH 10-fa gewiHri wkana
borbiHWa 6afanaHbi3, MyHaa eH TemeHri 6ann (1) kaTbiCyablH TOMEH OEHreniH, eH Xofapbl
6ann (10) busHecTiH carinay npoueciHe KaTbICyblHbIH X0ofapbl AeHreniH 6ingipeai./ OueHuTe
noXxanymncra crteneHb BOBMIeYEHHOCTU Bu3Heca B n3bupatenbHbI NpoLecc no wkane ot 1 go
10, rae HanmeHbLnn 6ann (1) o3Ha4YaeT HU3KMI YPOBEHb BOBEYEHHOCTUN, HamBbICLIMIA Bann
(10) o3Ha4aeT BbICOKMIN YpOBEHBb BOBEYEHHOCTN Br3Heca B nsbupatenbHbIn npouecc / Please
rate the degree of business involvement in the electoral process on a scale from 1 to 10, where
the lowest score (1) means a low level of involvement, the highest score (10) means a high
level of business involvement in the electoral process.

- 1;-2;3;4,;5;6;7,;8;9; 10.

14. 1-pneH 5-ke pewniHri wkana 6onbiHwa KasakcTaHgarbl cannay npoueciHe gereH
CEHIM [OeHreniHisai KkepceTiHi3? MyHOafbl eH TemeHri 6ann (1) ceHiMHiH TemMeH OeHreuiH
Gingipeni, eH xofapbl 6ann (10) cannay npoueciHe gereH CeHiMHIH, Xofapbl AeHreniH / o
Wwkane ot 1 4o 5, ykaxxuTe Ball ypoBEHb A0BEPUS K u3bmpartensHomy npoueccy B KazaxctaHe?
roe HammeHblwnn G6ann (1) o3HayaeT HU3KUW ypoBeHb [oBepusi, Hamebicwmin Gann (10)
O3HayvaeT BbICOKUIN YpOBEHb J0BEpUs B U3bmpaTtenbHbl npouecc/ On a scale from 1 to 5, what
is your level of confidence in the electoral process in Kazakhstan? where the lowest score (1)
means a low level of trust, the highest score (10) means a high level of trust in the electoral
process..

1;-2;3;4;5.

15. CisgiH, oMbIHbI3WA, MeMNEKeTTIK annapaTtTa busHec-kaybiMOaacTbIKTapabl YCbIHY
kaxeTTiniri 6ap ma?/ Kak Bbl cuMtaeTe, eCTb NI HEOBXOAMMOCTbL NpeacTaBuTenbCTBa OU3HecC-
coobulecTs B rocyaapcteeHHoM annaparte?/ Do you think there is a need for the representation
of business communities in the state apparatus?

- Mo, BmnsHec mMemnekeTTik Gackapydarbl HETi3ri OMbIHLIbI 60Mybl KEPEK, ONTKEHI
OM3HEeCTIH apkacbiHAa engiH SKoOHOMUKanblK ecyi apTbin keneqi;/ [la, busHec OomkeH ObiTb
KNYEBBIM WUIMPOKOM B [OCYyAApCTBEHHOM YyrpaBneHuu, Tak kak bOnarogaps 6usHecy
NoBbILLAETCA 9KOHOMUYECKUIN pPOCT cTpaHbl;/ Yes, business should be a key player in public
administration, because thanks to business, the economic growth of the country increases;

- Kok, BusHecTiH MemMnekeTTik 6ackapyfFa kKaTbiCybl MiHOETTI emecHeT, y4yacTtue
Ou3Heca B rocygapCTBeHHOM ynpasreHun HeobsisatenbHo; / No, business participation in
public administration is optional

- YKayan 6epyneH 6ac tapTtambiH /Bo3gepxycb ot otBeta/ | will refrain from
answering;
- Backa /Opyroe/ Other

16. CisgiH, omblHbI3Wa, bu3HecTiH cannay npoueciHe KaTbIiCyblH KaHOawn keaeprinep
wekten anagbl?/ Kak Bbl cunTtaete, kaknme OGapbepbl MOryT oOrpaHuMyYuBaTb BOBeYeHue
busHeca B nsbuparensHbin npouecc?/ What barriers do you think may limit the involvement of
businesses in the electoral process?

- Wekreyni 3aHHamanblk peTTtey. Casicm HaykaHaapObl KapXbinblk Kongayra
HEMECE >KeKe HaykaHFa KaTbiCyfa MYMKIH OonatbliH wekteynep;/ OrpaHnyeHHoe
3aKkoHoAaTesibHoe perynupoBaHue. Bo3MoXHble orpaHnyeHus Ha (OMHAHCOBYIO MOAOEPXKKY
NONMMTUYECKMX KaMNaHUA UMW Ha yvyacTUe B KaMMaHUsIX CO CTOPOHbl YaCTHbIX KamnaHwi;/
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Limited legislative regulation. Possible restrictions on financial support of political campaigns
or on participation in campaigns by private campaigns;

- BusHec yLWiH XafbIMCbI3 cangapfra akenyi MyMkiH Toyekengep / Pucku, kotopble
MOryT MPUBETU K HEraTMBHbIM nocneacTeuam ans 6usHeca;/ Risks that may lead to negative
consequences for business

- YakblT neH pecypctapiblH, XeTicneywiniri. Cannay npoueciHe KaTbiCy
anTapnblkTan yakblT NEH KapXblNblK pecypcTapabl KaxeT eTyi MyMKiH;/ HexBaTka BpemMeHu u
pecypcoB. Yyactue B usbupatenbHOM npouecca MoxeT TpeboBaTb 3HaYUTENbHbIX
BpeMeHHbIX 1 pnMHaHCOBbIX pecypcoB;/ Lack of time and resources. Participation in the elec-
toral process may require significant time and financial resources;

- AknapaTTblH KeTkinikcisgiri. KentereH ©Ou3Hec kewbaclwbinapbiHga cannay
npoueciHe Kanam KaTbICy KepekTiri XXoHe orapAblH KaTbICybl CasiCM npouecke kananm acep
eTeTiHi Typanbl XeTKinikTi aknapat 6onmaybl MymkiH;/ HegoctatouHast UHPOPMUPOBAHHOCTD.
MHorve 6usHec-nuaepbl MOryT He UMETb JOCTaTOYHOW MHpopMaLmn O TOM, Kak y4acTBOBaTb
B n3bupatenbHOM NpoLiecce U Kak X y4acTme MoXeT BNUATb Ha NonuTuyeckui npouecc;/ Lack
of awareness. Many business leaders may not have enough information about how to partici-
pate in the electoral process and how their participation can influence the political process;

- Bepenni Tayekengep. Cannay npoueciHe KaTbiCy, erep ofnapablH cascu
Ke3kapacTapbl KIMEHTTEpPiHIH HeMece CepikTecTepiHiH KYTKeHiHe celkec kenmece, GusHec-
KoMnaHusinapabliH, 6egeniHe HykcaH KenTipyi MyMKiH./ PenyTauuMoOHHbIe pUCKW. Y4yacTue B
n3bupaTtenbHOM npouecce MOXET MOBpeauTb penyTauuio bU3HEC-KOMMaHUN, €Ccnn  uXx
NoNUTUYECKME B3rNa4bl HE COOTBETCTBYIOT OXUAAHAM UX KIMEHTOB Unu napTHepoB./ Reputa-
tional risks. Participation in the electoral process can damage the reputation of business com-
panies if their political views do not meet the expectations of their customers or partners.

- YKorapbiga antbinFaHgapabiH 6opi/ Bee BoiweckasaHHoe/ All of the above.

- JKofapbiga anTbinFaHgapabiH ewKancbicbl XXok/ Huuero mns Bbllecka3aHHOro/
None of the above

17. BusHecTi cannay npoueciHe caTTi TapTy YLiH He icTey kepek?/ YTo Heobxoammo
npeanpuHATL ANs yCNeLwHoro BoBnedYeHus 6musHeca B m3bupaTtenbHbin npouecc?/ What
should be done to successfully involve businesses in the electoral process?

- BusHec kewbaclbinapblH 3nekTopangbl OKbITy/ 3nektopanbHoe obyyeHue
6usHec-nugepos/ Electoral training of business leaders;;

- BusHec-kewbacwbinapablH cannay npoueciHe KaTbiCyblH >KaCbIpblH XaHe
cbibannac xemkopsblK KblaMeTi peTiHae kabbingayblH bongsipMay yuwiH onapabiH awbIKTbIfb
MeH aLWbIKTbIFbl/ [po3paYHOCTb U OTKPLITOCTb BU3HEC-NMAEPOB BO U3beXaHne BOCNPUATUSA UX
yyactuss B u3bupaTenbHOM MNpoLEecCe Kak CKPbITHOM WM KOPPYMNUMOHHOM AesTenbHoCTw;/
Transparency and openness of business leaders in order to avoid the perception of their
participation in the electoral process as secretive and corrupt activities

- BusHec kewbaclibinapbliHbliH, 63 KNMEHTTEPI MEH Kbl3MEeTKepriepiHiH, Myagenepi
MEH KaXeTTinikTepiH 6ingipy ywiH apTypni kaybiIMAacTblKTapFa KaTbiCybl / Yyactue GusHec-
NMAEepOB B pasnnyHbix coobLiecTBax Ans NpeACTaBneHus MHTePEeCcoB N NOTpebHOCTEN CBOMX
KnNneHToB M coTpygHukoB;/ Participation of business leaders in various communities to
represent the interests and needs of their clients and employees
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- BusHec kewbaclwbinapbiHblH 6acka casicn KyLUTEPMEH, YKIMETTIK opraHapMeH,
YKIMETTIK emMec yMbiIMOapMeH opTak MakcaTTap MeH orlapFa KOmn XeTkidy Tacingepi YLiH
bIHTbIMaKTacTbIfbl;/ COTpyaHN4YecTBO BM3Hec-NnnaepoB C APYrMMU MONIUTUYECKUMMU Curiamu,
NpaBUTENCTBEHHLIMW OpPraHaMu, HENPaBUTENbCTBEHHBIMU OpraHM3aumMsaMm aAnsg ooLwmnx uenemn
n cnocoboB mx goctmxkeHus;/ Cooperation of business leaders with other political forces,
government agencies, non-governmental organizations for common goals and ways to achieve
them.

- YKorapblga anteinFaHgapabiH 6apnbifbl / Bee 13 BoiwenepuncneHHoro;/ All of the

above

- >Korapbiga anTbiNFaHaapablH eLuKancbIChl YKOK; /Huyero "3
BblwenepyucneHHoro;/ None of the above

- Backa /Opyroe/ Other

18. Cisz 2023 xbinfbl Haypbidga KP napnameHTi cavnaybiHOa cannaylibl persiHe
KaTbICTbIHbI3 6a?/ MpuHUManu nn Bbl y4acTne B ponn n3bmpartens Ha Boibopax MNapnameHTta
PK B mapTe 2023 roga?;/ Did you participate as a voter in the elections of the Parliament of the
Republic of Kazakhstan in March 20237

WNal/ Oal Yes
Kok /HeT / No
XKayan 6epyneH 6ac TtapTtamblH /Bosgepxycb ot otBeta/ | will refrain from
answering
Backa /dpyroe/ Other

19. Ciz 2022 xbinfa pewviHri camnayga cawnnaylibl peniHe KaTbICTbiHbI3 6a?/
MpuHUManu nu Bbl y4acTme B ponu nsbmnpatens Ha Bbibopax ao 2022 roga?/ Have you partic-
ipated as a voter in the elections until 20227?

WNal/ Oal Yes

Kok /HeTt / No
XKayan 6epyneH 6ac TaptamblH /Bo3gepxych ot otBeTa/ | will refrain from answering
backa /[dpyroe/ Other

20. Ci3 e3 KbI3aMeTKepnepiHi3aiH apacbiHga onapabl cannayfra KaTbICybl Typanbl YriT-
HacuxaT Xypri3giHis 6e?/ MNposoannu nn Bel armTaumio cpean Bawmnx coTpyaHUKOB MO y4ya-
CTMIO X Ha Bblbopax?/ Have you campaigned among your employees on their participation in
the elections?

WNal/ Oal Yes

Kok /HeTt / No
Xayan 6epyaeH 6ac TaptambiH /Bo3gepxyck ot otBeTa/ | will refrain from answering
backa /[dpyroe/ Other .

21.  Ci3 2023 xbinfbl Haypbi3ga eTkeH KasakctaH PecnybnuvkacbiHblH [apnameHTiHe
cavnayga e3 kaHangaTypaHbi3gbl YCbiHAbIHBI3 6a?/ Beiasuranu nu Bel cBOKO kKaHAMAaTypy Ha
Bblbopax B NapnameHT Pecnybnukn KasaxctaH, npoweawmux B mapte 2023 roga?/ Did you
nominate your candidacy for the elections to the Parliament of the Republic of Kazakhstan held
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in March 20237
WNal/ al Yes
YKok /HeTt / No
Xayan 6epyneH 6ac TapTamblH /Bosgepxyck ot oteeta/ | will refrain from answering
backa /[dpyroe/ Other

22. Cannayra kaTbICKaH Xafganaa busHec ekinaepi kaHgam KubiHAbIKTapFa Tan 6onybl
MYMKiIH?/ C KakumMu TPygHOCTAMM MOTYT CTOSNKHYTbCA npencTaButenu OusHeca B criyvyae
yyacTtus B Bblibopax?/ What difficulties can business representatives face if they participate in
the elections?

- Cannayra KaTbICy YLUIH KapXbl XeTKinikcis/ HegoctaTouHO (oMHaAHCOB AN yYacTus
B Bbibopax/ Not enough finances to participate in the elections

- KongaHbicTafbl napTuanapmeH canbicTbipFaHaa 6ipaen 6acray wapttapbl emec/
He paBHble ycnoBus crapTa no cpaBHEHUIO € cyliecTBytowmmm naptuamu/ Not equal starting
conditions compared to existing parties

- Engeri cannay npoueciHe gereH ceHiMHiH, TemeHairi/ Huskoe goeepue K npoueccy
Bbl6opoB B cTpaHe/ Low confidence in the election process in the country

- Bopibip ewTeHe e3repmenai/ Bce paBHO Hudero He uameHutcs/ Nothing will
change anyway

- Cannay npoueciHae 6rpoKpaTUsaHbIH XofFapbl AeHreni/ BbICOKMA  ypOBEHb
Bropokpatum B nsbupatensHom npouecce/ High level of bureaucracy in the electoral process

- Backa /Opyroe/ Other

23. Cisgin KaszakcTangarbl cannay npoueciHe 6usHecTi TapTy 6ombiHLWA
YCbIHbICTapbIHbI3 6eH YCbIHbICTapbIHbI3?/ Balun npeanoxeHnsa n pekoMmeHgaunm no
BOBneYeHunto bmsHeca B n3bumparenbHbiv npouecc B KasaxctaHe?/ What are your sugges-
tions and recommendations on the involvement of business in the electoral process in Ka-
zakhstan?

24. Erep ci3 TepeH cyxbaTka KaTbICKbIHbI3 Kerice, 6bannaHbiC ManiMeTTepiH
KangblpyblHbI3abl cypanmbl3d./ Ecnv Bel XoTUTE NPUHATE yyacTue B rMyOMHHOM NMHTEPBbLIO,
npocum Bac octaBuTb CBOU KOHTakKTHble AaHHble/ If you would like to participate in an in-
depth interview, please leave your contact details.

Bnarogapum, 4To npuHANKM y4yactue!

Ci3piH xayaObIHbI3 6i3fiH 3epTTeyiMi3 yLWiH eTe MaHbI3Abl!
Bnarogapvm, 4To NPUHANKU yyactue!
Bawl oTBeT o4eHb BaXeH AiA Halwero uccriegosaHus!
Thank you for taking part!

Your answer is very important for our research!






